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ABSTRACT
A Needs Assessment For The Convention 
And Meeting Planning Industry
by
Beth Robyn Appelbaum
Dr. Gerald E. Goll, Examination Committee Chair 
Professor of Hotel Administration 
University of Nevada, Las Vegas
Meeting and convention planning is increasingly becoming integral to the 
hospitality industry. Indeed, such planning touches almost every facet of hospitality, 
travel and tourism services. Only in the past twenty years has this function become 
recognized as a profession. A knowledge of lodging, food and beverage, and the broader 
aspects of tourism will enhance the meeting planner’s effectiveness, but beyond this what 
are the nuances of the dynamics of such planning?
Meeting and convention planning courses are being offered on an increasing basis 
within hospitality education programs. The question is, are the combinations of such 
courses providing the competencies in order to satisfy the need(s) peculiar to this 
developing industry. The purpose of this study is to assess those needs as the first step 
toward the ultimate development of curricula for meeting and convention planning. 
Toward this end, meeting and convention planning organizations and four-year 
hospitality education programs are providing the source(s) of information for this 
assessment.
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CHAPTER 1 
INTRODUCTION
Hospitality is an age-old phenomenon and while its economic contributions have 
been recognized for many decades, it is only during recent years that it has become an 
academic subject, both as a field of investigation and as a thrust for training and 
education on campuses throughout the world. One way to gauge the maturity and 
professionalism of an industry is by observing the development of formal education to 
support that industry (Shock, 1997, p.90). The first educational program for hotel 
administration was opened in 1922 at Cornell University in Ithaca, New York. However, 
education in convention management did not emerge until 1978, when Georgia State 
University offered a convention management course (Shock, 1997, p.90). Meeting and 
convention planning has experienced a pattern of growth in employment during the past 
three decades. The industry has not only grown in terms of quantity but also in terms of 
specialization and professionalism. In the past twenty years it has begun to become 
recognized as a profession (Goldstein, 1997, p.l).
In support of this profession, according to the Council of Hotel, Restaurant and 
Institutional Educators (C.H.R.I.E.), there are now over 60 colleges and universities that 
offer programs or courses in meetings management, offering as many as 17 convention
I
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related courses in the various curricula. Many of the courses offered are part of 
hospitality programs with strong emphases in hotel and restaurant management. The 
movement to specialize in convention and meeting planning has occurred at a few 
schools, but the overall education for the profession still seems to be quite generic. 
Previous studies by Walk and Chon & Feiertag have recommended that more attention be 
paid to the growth of education in this field.
As of 1997. the convention and meeting industry accounted for more than $80 
billion in direct spending, and as a single industry would rank 22™* among all private 
sector industries as defined by the United States Department of Commerce (Komik. 1997, 
p.36). Meeting Professionals International (MPI), the largest association for meeting 
planners, boasts over 14.500 members in 58 coimtries. Although MPI is the largest 
association for meeting planners, it is not the only one. In addition to MPI, both the 
Professional Convention Management Association (PCMA) and the International 
Association of Event Managers (lAEM), offer similar association opportunities to 
meeting planners. Many planners do not affiliate with an association, making the number 
of planners much greater than 14,500. With over $80 billion being spent and over 
14,000 meeting planners employed, more specific education in this field may now be 
needed.
With the growth of convention and meeting planning management courses, and/or 
programs and the diversity of these programs, it may be argued whether college curricula 
are providing graduates with required competencies for the meeting and convention
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planning industry. Education for this profession needs to be assessed. Are the 
competencies required by the industry for entry level planners being taught; and 
specifically what are they?
The conception of this research began with personal employment experiences in a 
professional association’s meeting planning department from 1993 to 1996. Some of the 
meeting planners did not feel that their academic careers had fully prepared them for the 
industry, even though their fields of study were directly related. These planners were 
curious in finding out what the expectations of the industry were, and further, if educators 
were even aware of those needs.
This study explored the needs of the industry in order to gain insight into what the 
desired competencies are. From this, if the need exists, further research may be 
undertaken to see if those competencies are being developed by academia.
Walk (1987) conducted a study of meeting planners in St. Louis, Missouri, who 
were members of MPI. These meeting planners identified and ranked skills and 
competencies needed by entry level meeting planners. Chon and Feiertag (1990) 
conducted a similar smdy. They had a randomly selected group of meeting managers 
from the Certified Meeting Professionals (CMP) directory measure the importance of 
certain competencies and skills needed by planners, using an instrument developed by the 
Convention Liaison Council (CLC). The CLC is an organization that brings together 
twenty-one meeting and convention industry associations.
These studies awakened the need for assessing the educational role for those
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interested in becoming a meeting/convention planner. Eight years later, the profession has 
continued to evolve, making the need for growth in education even greater. This growth 
would seem indicative of a profession that is maturing. Meeting planners touch almost 
every facet of the hospitality, travel, and tourism industry. They are what you could call 
the middlemen in the distribution of industry services, a potpourri chef of the hospitality 
industry. Does the education being offered support the needs of industry?
Purpose Statement
The purpose of this study was two-fold. First, to perform an assessment of the 
competencies needed in entry-level management positions in the meeting and convention 
industry as viewed by the industry itself. This effort was intended to extend information 
provided by previous assessment studies. Second, this study represented a first attempt to 
gain insight into the responsiveness of education programs to satisfy these needs. In view 
of the paucity of existing information regarding this issue, this research took the form of 
an exploratory study.
Objectives
In support of the purpose of the research, three objectives were established.
I. Identify competencies needed in the future for meeting and convention 
planners.
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2. Identify competencies now included in curricula of meeting and 
convention planning education programs.
3. Compare the needs of the industry to the responsiveness to these needs by 
education as well as compare the results of this study to the findings of 
Walk and Chon and Feiertag.
Research Questions
As a means for achieving the research objectives, six research questions were 
posed. It was intended that the research methodology would specifically address these 
questions.
1. What are the meeting planner respondents’ specific positions and
functions in the industry?
2. What are the meeting planner respondents’ educational and experiential
backgrounds?
3. What are the educators respondents’ positions and functions within
academia?
4. What are the educators respondents’ educational and experiential
backgrounds?
5. What importance do meeting planners place on the competencies
identified in the research instrument?
6. What importance to educators place on these same stated competencies?
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Justifications
Research regarding the needs of the convention and meeting planning industry 
compared to the product of academia has been limited. This lack of research may be due 
to the recent expansion in this field. However, as the convention and meeting planning 
industry continues to grow, greater emphasis should be placed on both the needs of the 
industry and the adequacy of educational programs to prepare for it. Previous studies 
only delved into the industry sector for response. This study will reaffirm the needs of 
industry as well as go one step further in seeking out what educators are providing. This 
initial insight into the educator sector will allow us to see what is being offered in light of 
the perceived need of industry.
Constraints
Various constraints affected the execution of this research. For the purpose of 
manageability some of these constraints have been appended. These controlled 
constraints are entitled delimitations. Additional constraints that were non-controllable 
are entitled limitations.
Delimitations
Due to the vast number of meeting planners in the industry, it was financially 
unfeasible for the researcher to survey all meeting planners. In order to limit the 
population to a manageable number, the study was limited to 51 meeting planners. These
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planners are further defined as the chapter presidents of Meeting Professionals 
International.
The same reasoning applied to the collection of data from convention and meeting 
planning educators. It was not considered to be feasible financially to survey every 
educator involved in meeting and convention planning. A group of educators from the 
top 37 convention programs were chosen for this study. The list was compiled by Patti 
Shock. Chairperson o f the Tourism and Convention Administration Department in the 
William F. Harrah College of Hotel Administration, at the University of Nevada, Las 
Vegas. Ms. Shock has implemented 17 different convention-related courses during the 
last ten years at UNLV. Prior to UNLV, she had chaired the Hotel, Restaurant and Travel 
Administration Department at Georgia State University and implemented the convention 
curriculum there as the first program nationally (Shock, 1997).
Limitations
The possibility exists that some of the meeting planners that are surveyed may not 
be in the position of directly dealing with entry level planners. Given this, their 
assessment of the desirable competencies may be less congruent than those who are 
directly involved.
The educators that were surveyed might only teach the introductory courses of 
meeting planning (100 level), which may only begin to develop competencies but not 
fully explore them. This makes their assessments perhaps a little shallow of what the end 
product may be out of the program, if advanced courses are taught.
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Definitions
The following terms with definitions are peculiar to the convention and meeting 
planning industry and/or this research.
Meeting Professional International (MPI) - the largest professional association for 
meeting planners with over 14,500 members.
Convention Liaison Council (CLC) - The CLC is an umbrella organization of 21 
industry associations in the field of meetings management
Professional Convention Management Association (PCMA) - a professional 
organization for meeting planners.
Certified Meeting Planner (CMP) - designation of those who have successfully 
taken a comprehensive exam in meeting planning designed by the CLC.
International Association of Event Managers (lAEM’l - a professional 
organization for event managers.
International Special Events Societv (ISES) - a professional organization for 
special event planners.
Summary
The study attempted to perform an assessment of the competencies needed in 
entry-level management positions in the meeting and convention industry as viewed by 
the industry itself, while extending information provided by previous assessment studies. 
Second, this study represented a first attempt to gain insight into the responsiveness of 
education programs to satisfy these needs. The research focused on three things. First, to
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identify the competencies needed in the future for meeting and convention planners. 
Second, to identify competencies now included in curricula of meeting and convention 
planning education programs. Third, to compare the needs of the industry to the 
responsiveness to these needs by education as well as to previous findings by Walk and 
Chon and Feiertag. Chapters two through five will present literature related to this area of 
study, define the methodology used to obtain the answers to the research objectives, 
analyze the results of the research methods, draw conclusions based on these findings and 
perhaps even make recommendations for further research in this field.
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CHAPTER TWO 
LITERATURE REVIEW 
Needs Assessment
This study has been primarily a needs assessment of the meetings and convention 
industry; attempting to identify competencies desired of entry level planners in the field. 
Needs assessment is a systematic and ongoing process of providing usable and useful 
information about the needs of the target population —  to those who can and will utilize 
it to make judgement about policy and programs. Needs assessment is population- 
specific, but systematically focused, empirically based, and outcome oriented (Berkowitz. 
et aL 1996). Once a study assesses what competencies are desired, a determination may 
be made of the education needed to offer those competencies. Before making a 
curriculum enhancement a needs assessment of what is needed must occur.
There are essentially two different methods to conduct a needs assessment; formal 
and informal. The informal can be simply looking at information that is readily available 
to the public, for example, periodicals, economic and demographic information, and 
social indicators. Other informal methods may involve exploratory research and 
discussions with industry/com m unity members. A formal method may be that of the 
most commonly used instrument, the survey. The survey instrument can “be as extensive 
as a statewide study or as brief and superficial as a checklist on a postcard sent to a small
10
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number of organizations” (Moore, 1984, p.72). If only the formal method were used, it 
could alienate an entire segment of the community. If only the informal method were 
used, it would be difficult to focus the responses into a definable solution. Moore wrote:
There is probably no one best way to conduct a needs assessment; however, there 
are benefits and limitations to each approach. For example, the more informal, 
face-to-face discussions help us to answer the questions “what?” and 
“why?”...The more formal survey approach, however is probably better at 
answering the questions “’Who?” and “How many?”...Perhaps the best and most 
thorough strategy is to develop a needs assessment process that combines 
elements of all approaches (1984, p. 72).
It would seem that a combination of both the informal and formal methods would 
produce the most comprehensive method for a needs assessment.
Qualitative vs. Quantitative 
Hospitality educators and researchers have traditionally relied on quantitative 
methods to “explain” this complex and multidimensional industry. Statistical 
significance has often been the sole criterion used to determine the importance of results, 
even when the results are either obvious or trivial (Lewis and Chambers. 1989). In 1990. 
Chacko and Nebel researched and contrasted qualitative research vs. quantitative 
research. They suggested that for certain kinds of hospitality research, especially where 
leadership, managerial and behavioral issues are involved, qualitative research methods 
may be the more appropriate research methodology to follow (1990. p.383). The goals of 
qualitative research are to develop an understanding of ambiguous, complex, and 
multidimensional concepts. In contrast quantitative research goals include hypothesis
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testing, statistical description and the specification of relationships between variables.
The study went on to say that the qualitative researcher enters the setting with some basic 
hunches as to how to proceed but after that, the research design evolves as events and 
behaviors are observed. Qualitative research may not have an extensive literatiue review 
since qualitative research is often used to explore concepts and phenomena that have not 
been previously studied. While the quantitative researcher allows “the chips to fall where 
they may,” the qualitative researcher still searches for the chips (1990, p.385).
Qualitative research studies are especially useful when examining concepts where 
previous research is scanty. The researcher does not usually enter the setting to prove or 
disprove theories, but rather to build theories based on what is observed in the setting. 
Theories emerge from the bottom up rather than from the top down. This type of 
research may also be useful in providing foundations for hypotheses that may be tested 
later by a quantitative study and conversely, provide better interpretation o f previously 
obtained quantitative data (Chacko & Nebel, p. 390).
Related Studies
In 1983, a study was conducted by the hospitality program at the University of 
Wisconsin -Stout in Menomonie, Wisconsin, which developed and assessed the 
educational skills and competencies needed by hospitality managers upon graduation.
The purpose of the study was to assess whether or not the program was meeting 
industry’s needs at the time of the study, and to identify what was needed to keep them 
current for the years to follow. The study sought to identify three things:
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1. The hiring criteria of the hospitality industry:
2. The kinds of management and technical skills, and their importance 
presently sought by the hospitality industry; and
j . The professional ratings of the tasks industry feels beginning managers 
should know and be able to perform upon being employed.
The study, a survey for entry level management positions, were distributed to 
hospitality operators, educators, and recent graduates. The list of competencies and skills 
in the survey was developed by a group of 56 specialists from Kansas State University. 
The study had 83 factors as of its final draft and was mailed out to 275 individuals, with a 
return rate of 30% (Buergermeister, 1983). The results of the research led to five broad 
recommendations.
1. There should be substantial input from both the hospitality industry and 
hospitality educators in the evaluation of hospitality' curricula.
2. The results of any evaluation should be shared with not only industry and 
educators but, with the students themselves.
3. The leading competencies and skills to be developed are:
A) human relations
B) motivational skills
C) supervision
D) effective communications
4. Faculty should include in their course objectives:
A) courtesy
B) service
C) organization
D) sensitivity
E) motivation
5. Educators should evaluate their personal perceptions o f the importance of
certain hospitality skills and competencies.
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In essence, this study provided an initial basis for a process of evaluating 
hospitality curriculum through the use of a survey method marketed for both educators 
and industry responses.
In 1987, a study was conducted by Walk to assess whether or not there was a need 
for the incorporation of meeting planning skills into a hospitality curriculum (Walk,
1987). Based on the power that meeting plaimers have to influence a variety of travel 
related decisions. Walk considered it vital that meeting planning be a formalized 
education.
Walk’s first objective of the study set out to identify the work that was performed 
by a meeting planner. A report prepared by the CLC was recognized as a thorough and 
complete knowledge of the duties of a meeting planner by the researcher. The elements 
of meeting planning were then studied and enhanced upon through interviews with 
knowledgeable people in the field of meeting planning. From this. Walk was able to 
obtain her second objective, which was to develop a list of competencies needed in this 
career field. These were then used in her third objective, developing a survey to validate 
competencies needed by a meeting planner. The survey was designed using 5 main skills 
categories (competencies) and then within those 5 areas, specific skills were listed 
(functions) (Table I).
The competencies and skills were rated using a 4 point scale with the following 
options:
1. Very Important
2. Important
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3. Somewhat Important
4. Not Important
In addition to the skills and competencies section, other areas asked the industry to define 
what type of planner they were, and how important high school and college education 
were to the job. The siu-vey was developed to compile a final report of the elements of 
the job and the competencies needed for it.
The survey was conducted within the St. Louis metropolitan area. The survey 
was mailed to every member in the St. Louis Chapter of Meeting Planners International 
(MPI - now known as Meeting Professionals International). The findings resulted in that 
the most important competencies needed for entry level meeting planners were:
1. Writing and communication skills
2. Travel/on site skills
3. Accoimting
4. Administration
5. Marketing skills
Although the survey was sent to a very select group in one geographical location, 
the implications seem to go across the board in stating that a cooperative effort between 
education and the meetings industry would benefit the entire community.
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Table 1
Meeting Planner Competencies.
1. Basic skills
Typing
Geography
Math
Writing
Protocol
Grooming/appearance
2. Business skills
Office, clerical 
Office, administration 
Accounting/budgeting 
Contracts/insurance 
Computer
Marketing/promotion
3. Travel/on-site skills
Travel arrangements/air
Travel arrangements/ground
Site selection
Rooming arrangements
Meeting room setup
AV equipment arrangements
Registration setup
Food and beverage arrangements
Logistics
Recreation/entertainment arrangements
4. Instructional/procedural skills
Parliamentary procedures 
Preparing agendas
Knowledge of characteristics of market group 
Meeting formats knowledge 
Group dynamics knowledge 
Speaker/trainer selection 
Development of AV materials 
Evaluation procedures
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5. Communication skills
Recognizing a groups goals 
Negotiation skills 
Creation of promotional materials 
Communications to participants 
Communications with staff 
Communications with hotels 
Working with media 
Post meeting publication___
Note. From Validation and development of competencies for meeting planners (p. 323- 
333). by M.H. Walk, 1987, Hospitalitv Education and Research Journal. 11.2.
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In 1990, Chon and Feiertag revisited Walk's study in recognizing that meetings 
management had grown into a specialized position in the hospitality field. With that in 
mind, they conducted a study to define the skills and knowledge that should be 
incorporated in a formal education program on meetings management based on the ideas 
of professional meeting planners (Chon & Feiertag, 1990). This study was similar to 
Walk's in that the needs of industry were being sought. Second, both studies used small 
samples of professional industry groups and third. Walk's study was used as basis for 
Chon & Feiertag’s study.
The research was conducted by using a questionnaire based on skills and/or 
fimctions associated with meeting planning that were identified by the CLC. The study 
used 25 skills shown in Table 2.
The study randomly surveyed CMP designees who were considered the top in the 
industry due to the designation of being a CMP. A CMP is designated to those who have 
at least 5 years experience in the field and have proved their competency by passing the 
CMP test (Chon & Feiertag, 1990). Of the 165 surveys, 86 were completed and returned. 
The survey compiled a list o f 25 competencies, in which the planners were asked to 
indicate the level of importance for each. The study used a five point scale ranging from 
"'not important” to “very important.” The other part of the survey asked for the 
respondents to list any additional skills and functions they considered important, as well 
as asked demographic questions dealing with their demographic profile and then- 
professional responsibilities.
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Table 2
Meetines-management Skills (Chon & Feiertag, 1990)
1. Arranging for and use of support services (CVB, DMC)
2. Booking entertainment
3. Briefing facilities staff
4. Budgeting
5. Choosing transportation options
6. Coordination with convention center
7. Determination of AV requirements
8. Development of guest and family programs
9. Distributing gratuities
10. Establishing meeting design and objectives
11. Establishing registration procedures
12. Post meeting evaluation
13. Handling reservations and housing
14. Managing exhibits
15. Managing food and beverage
16. Negotiating with facilities
17. Planning function room setup
18. Planning guidebook and documentation specifications
19. Planning programs
20. Planning with convention services manager
21. Producing and printing meetings materials
22. Scheduling promotion and publicity
23. Selecting sites and facilities
24. Selecting speakers
25. Shipping
The survey results indicated that 67 percent of the respondents completed at least 
a four year college or graduate education. Twenty-five percent completed at least a two 
year college and the additional 8 percent finished high school. Almost seventy percent of 
the respondents had been involved in the meeting planning industry for 11 years or more. 
The education and experience seemed to be indicative of a career field that deems both 
important factors.
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Of the 25 skills listed, 15 o f them were categorized as moderately important. The 
other ten were ranked as average importance. The top 5 skills/competencies that were 
identified as most important were:
1. Budgeting
2. Negotiating
3. Establishing meeting design and objectives
4. Planning with convention services managers
5. Selecting sites and facilities
Educationally speaking, meeting managers need to possess competencies in 
financial management, accounting, human resources, marketing, operations, and 
communications as well as have excellent people skills. The study concluded that a 
student pursuing a meetings-management career should be required to take management 
and interdisciplinary courses that would enhance the student’s comprehension of the 
subject (Chon & Feiertag, 1990).
The study showed that the meetings management field was an entity of its own 
and should be viewed that way when considering the curriculum for future meeting 
planners.
In 1995, The George Washington University conducted a study regarding the 
education o f special events. Within special events, four certification programs were 
defined and the commonalities within them were noted (Hawkins & Goldblatt. 1995).
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The four areas included:
1. Special events
2. Meetings
3. Expositions
4. Festival management
They all fostered the competencies of administration, coordination, marketing and 
supervision. This study’s purpose was to lead to the continuous development and quality 
improvement of a curriculum geared specifically for event management. The study, in 
collaboration with the ISES, categorized the competencies and skills of event managers 
and then did a gap analysis with the curriculum analysts to see where further development 
was needed. The study yielded the need for further safety and leadership development, 
which the event management courses have now incorporated. One can conclude fi-om 
this study that the constant development, research and evaluation of programs in relation 
to industry’s needs are vital to the success of the student.
From these previous studies, conclusions can be formulated that curriculum and 
industry need more interaction to benefit all of the players. The studies showed that an 
effective tool for inquiries about the needs were in a survey format, evaluating 
competencies and skills in a qualitative manner.
An evaluation of curriculum is necessary in the field of hospitality. An industry 
which thrives on experience for success must be afforded entry-level employees supplied 
with the competencies and skills needed to survive. In 1994, an article regarding 
internships Harris stated that, “Educators and industry leaders must work together to
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prepare students to face the challenges they will encounter as they leave their academic
careers and enter the professional world (Harris, 1994, 68).” The article was geared more
for the idea that faculty should experience industry every so often to assist in their staying
abreast with current trends and developments in the industry, and to better enhance the
curriculum as it relates to industry.
A common theme among many o f these studies and articles is that educators and
industry should work closely together in developing competencies, and ultimately a
curriculum that will allow a graduate to enter the industry prepared. The following is an
excerpt from Digging The Well by, David Dittman:
We in hospitality education are adept at teaching the current practices in hotel 
restaurant management. Students graduating from hospitality programs across the 
United States are well prepared for today’s challenges. But our attention must be 
turned to tomorrow in both our educational efforts and in our research. To 
succeed in the twenty-first century, hospitality educators must conduct research 
that looks ahead to the management practices and challenges of tomorrow. Such 
forward-looking research will allow us to review and retool curricula so that our 
students will always be prepared for the challenges they will face throughout their 
careers. That is, in turn, a challenge to hospitality educators. We are well geared 
to teaching about today’s problems, but we must go beyond that by augmenting 
our research efforts and creating the new knowledge that will help our students. 
The outcome of our research must be shared not only with our students but with 
the industry as a whole (1995, p.3).
This article further illustrates the need that a constant review of the industry and retool of
the curricula are the ways in which academia will provide the students and the industry
with what they both need and desire.
Summary
This literature review has identified the role of a needs assessment, the benefits of
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qualitative research, and has explored studies and articles on the subject of hospitality 
education, specifically focusing on meeting planning curriculum. The studies, whether 
identifying or validating the competencies and skills needed by graduates, showed that 
the cooperative efforts of both hospitality educators and the hospitality industry was 
mutually beneficial.
The studies by Walk and by Chon and Feiertag served as a basis for the 
development of the research tool, a survey, used in this study. The approach of surveying 
both educators and industry professionals was combined into a simple study. The 
research was intended to identify the competencies needed by current and future meeting 
and convention planners, to ascertain what competencies are included in curricula of 
convention and meeting planning education and to recognize what similarities and 
differences exist between what the industry needs are of entry level meeting planners, and 
what academia are developing in their graduates.
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CHAPTERS
METHODOLOGY
This chapter defines the research methodology used for this study. The research 
objectives, sample selection, survey design, survey administration and statistical analysis 
will be discussed throughout.
Research Objectives
The purpose of this study was to conduct a needs assessment of the convention 
and meeting planning industry. Three objectives were established in order to achieve the 
purpose of the study. These included identifying the competencies needed in the future 
for meeting and convention planners, identifying competencies now included in curricula 
of meeting and convention planning education programs and finally, comparing the needs 
of the industry to the responsiveness to these needs by education. As a means for 
achieving the research objectives, six research questions were created and a siurvey was 
then developed to specifically address these questions.
The questions that were developed had two purposes. The first was to validate the 
demographics and support the sample group from which the study is drawing on. A 
second piupose was to identify the levels of importance that both industry and academia
24
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made strictly between the two groups, not within each group.
Sample Selection
In determining which industry members to survey, the study aimed its focus to the 
largest meeting planning professional association. Meeting Professionals International 
(MPI). The association has approximately 14,700 members and just celebrated its 25'*’ 
year of existence in 1997. The association brings together planners from all fields; 
corporate, association, independent, and incentive. MPI is committed to educating, 
supporting, and nurturing the continuous growth and sustainment of the existence o f the 
profession. Due to feasibility of cost and time, it was not considered feasible to take a 
random sample of this group. However, taking a census of the MPI Chapter Presidents 
provided an excellent source of data. There are 51 chapter presidents, providing a 
feasible cost to the study. Using a census eliminated questions about the 
representativeness of the information obtained.
The choice to question the MPI chapter presidents was based on a number of 
qualifications. First, the MPI presidents are chosen by their peers, so in essence, they are 
seen as leaders and role models within their communities. Second, they come from all 
different backgrounds of the meeting planning industry, allowing for greater levels of 
perceptions and ideas on the competencies and skills that are needed. Third, MPI not only 
supports but also participates in educational programs, making this topic an area of great 
interest for them. Last, they offer a small group of planners yet a wide representation 
among the meeting planning industry.
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In determining the educator pool, a convention and tourism education program 
was sought out to solicit ideas regarding a valid educator population. The University of 
Nevada, Las Vegas has established itself as the internationally recognized leader in 
providing convention education as a concentration in the Bachelor of Hotel 
Administration degree. This specific program offers 17 different courses that deal 
specifically with the convention industry (UNLV, 1998). The Chairperson of the 
department, Patti Shock, had already developed a list of the 37 top programs in 
convention education with contacts. It was considered that these educators would satisfy 
the research objectives and be valid for the means of this study.
Survey Design
To identify the competencies, two similar surveys were developed (one for 
educators and one for industry) by incorporating some of the competencies and skills 
used in the studies by Walk, and Chon and Feiertag. Further input and refinement of the 
instrument came fi"om a pilot study, and the researcher’s faculty chairperson and 
committee members. Personal experience as a meeting planner and employer was a 
contributory factor as well.
The survey method was chosen based on three reasons. One, the two previous, 
similar studies used the survey as an instrument and had favorable response rates.
Second, according to Cooper and Emory (1995), the survey is an excellent tool for 
collecting primary data because o f its versatility. It does not require that there be a visual 
or other objective perception of the information sought by the researcher. Abstract
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information of all types can be gathered in this type of questioning, where in other 
methods, one seldom learns much about the opinions, attitudes, intentions and 
expectations of the respondents. Finally, surveys are more efficient and economical than 
observation. Surveying by mail as a medium of communication can expand geographic 
coverage at a fraction of the cost and time required by observation (Cooper & Emory, 
1995). Due to the wide range of the geographical population chosen, and the versatility 
of information that a survey can obtain, the mail survey was chosen as the research 
instrument.
Two similar mail surveys were designed using both open-ended and close-ended 
questions. The only differences were in identifying respondents in a sub-category of 
education or meeting planning, and a question was added to the industry instrument 
asking whether or not respondents would base an employee selection on education 
background. The industry survey can be found in Appendix A and the educator survey 
can be found in Appendix B. The design of the surveys and the method of administration 
were approved by the Office of Sponsored Programs (Appendix C).
Pilot Study
Before a data collection instrument is finalized, it should be pretested or used on a 
small sub-sample of the population in a pilot study (Bourque & Clark, 1992, p.32). Pilot 
tests can be made in focus groups, in the laboratory, or out in the field. In a pilot study 
the entire instrument and its administrative procedures are tested in a miniature study.
The survey’s evolution began with a pilot study in December of 1997. A survey loosely
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based on Chon & Feiertag and Walk's studies was designed and administered to a group 
of 6 professional association meeting planners. The pilot survey incorporated 7 
competencies from Walk and 11 from Chon & Feiertag. The pilot respondents further 
detailed the competencies listed which led to further design and massage of the 
instrument. From this the final instrument was developed.
The surveys begin by asking the respondents to categorize themselves. For the 
industry, six choices were given:
1. Corporate meeting planner
2. Association meeting planner
3. Meeting supplier - hotel
4. Meeting supplier - DMC
5. Meeting supplier - Independent
6. Other
This allowed the various types o f planners within the industry to be identified and to 
determine if there were any correlations between classification and needs. The educators 
were given four choices:
1. Dean, Director of Program
2.Associate Degree, Diploma, Certificate Educator
3.Baccalaureate/Graduate Degree Educator
4. Other
Once again, this question for the spectrum of educators as well as to determine if there 
were any correlations between classification and needs.
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The survey then goes into a list of the 49 competencies, categorized in five areas, 
shown in Table 3. The competencies were segmented into five specific areas, since 
earlier research showed that not only was there importance placed on meeting specific 
skills but also human relation and financial/business skills. Two additional categories 
were added given the trends in the industry; technology competencies as well as degrees 
o f education.
The competencies began with the education section. This was designed to 
determine at what levels both industry and academia felt were important for a meeting 
planner. Due to the lack of formal education in this field beyond twenty years ago, the 
question allows one to see whether or not specific training is desired now or any general 
schooling is sufficient. The education section began with high school, next to an 
associate degree, then to being a college graduate, then any specific training in meeting 
planning and last, a certificate in meeting planning.
Human relation competencies were developed throughout the second section. The 
“human” skills were never mentioned in previous studies, however, through personal 
experience and observation, a telephone interview with a meeting plarmer recruiter, and 
with the career field maturing, these competencies would provide further insight into the 
needs of the industry.
A telephone conversation was conducted with Dawn Penfold. President and 
founder of The Meeting Candidate Network (D. Penfold, telephone interview, December 
19, 1997). The Meeting Candidate Network offers comprehensive executive recruiting 
specific to the meetings industry, with a customized database of more than 7,500 active
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candidates at all position levels, and a highly personalized approach to finding and pre­
screening candidates. Penfold has been in the meetings and convention industry for over 
25 years, starting as a planner and eventually becoming an executive recruiter. Her 
contact with employers provides some insight into what recruiters are looking for.
The area covered in the conversation fell under what the researcher categorized as 
human relations. Penfold stated, “The areas which recruiters are most concerned with are 
more behavioral in nature. For example, personal organization, attention to detail, and 
effective management of time, although not mutually specific to the meetings industry, 
carry a lot of weight due to the nature of the job.” She went on to say that recmiters look
for individuals who are “ team players — those who can work well with many people,
and they must also be able to delegate, make decisions and solve problems without 
stressing out.” These areas were then incorporated into the survey.
According to the Professional Meeting Management guide book (Polivka, 1996). 
published by the PCMA, the following concern the characteristics o f a meeting manager 
and their responsibilities and skills:
The meeting manager uses many skills and performs a multitude of functions 
when producing an event. You may find that they serve as a negotiator, 
accountant, arbitrator, communicator, logistics specialist, program planner, and 
marketer. Decisions must be made concerning site selection, establishment of 
meeting objectives and budgets, entertainments and social functions, registration 
process, development of meeting agenda, food and beverage menus, audio-visual 
needs, transportation and trade show and exhibit planning. The professional 
meeting manager must have excellent oral and written communication skills, 
demonstrate leadership qualities, handle the pressure of a demanding job and be 
flexible enough to react quickly to changes in plans (p. 709).
For the meeting planning section, these skills were then incorporated into the design of 
the survey.
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Accounting and budgeting were rated in the top five competencies in both Walk’s 
and Chon and Feiertag's studies. Financial management is a key component in a 
successful meeting. Establishing a budget, maintaining that budget and then being able to 
reconcile the final outcomes are crucial for a meeting planner to execute (Sturken, 1997. 
p.42). With the above support, the Financial Management section was included 
separately.
MacLaurin and Wykes (1997), had this to say about technology;
The field of communications is advancing so fast that many of the things learned
today will be obsolete tomorrow. The meeting professional must be familiar with
current technology for self utilization as well as being able to provide it for
participant needs (p.428).
In industry, the Internet's convenience and cost-savings are making believers out of 
previously skeptical meeting planners. But they also have another incentive for climbing 
aboard the technology bandwagon: many of their meeting attendees are steeped in 
technology, so it makes sense that they communicate with them in technologically 
sophisticated ways (Meyer, 1997, p.22). Both academically and industry wise, this would 
seem indicative of technology being a key component in the career field of meeting 
planning. The technology section was created to determine where the needs are and the 
importance of those needs.
The competencies were then to be ranked using a five point Likert scale. The 5 
choices given was as follows:
1. Unimportant
2. Somewhat unimportant
3. Undecided
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4. Somewhat important
5. Important
6. No opinion
Likert developed a type of composite measure in an attempt to improve the levels 
of measurement in social research through the use of standardized response categories in 
survey questionnaires (Babbie, 1990,373) The particular value of the Likert scale 
format is the unambiguous ordinality o f the response categories. If respondents were 
permitted to volunteer answers, the ability to judge the relative strength of agreement 
intended would be impossible (Babbie, 1990, 164). These close-ended questions provide 
a greater uniformity of responses which are more easily processed and analyzed, allowing 
the best items to be recognized. Each competency will underwent a frequency analysis, 
which allowed the groups to be compared in order to see if the views on the competencies 
rank the same in level of importance.
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Table 3
Meeting Planning Competencies
1. Education
High school graduate 
Associate degree 
College graduate 
Any meeting planning training 
Certificate in Meeting planning
2. Human Relations
Problem solving
Decision making
Personal organization
Time management
Short range/operational planning
Long range/strategic planning
Detail oriented
Communications - Internal
Communications - External
Presentation/public speaking
Leadership
Team player
Delegation
Professional demeanor 
Professional appearance 
Writing skills 
Stress management 
Employee selection 
Employee development 
Cultural awareness 
Literacy in foreign languages
3. Financial Management
Budget - establishing 
Budget - management 
Financial reconciliation
4. Meeting Planning Skills
Site selection 
Program development 
Negotiating 
Travel arrangements
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Reservations and housing 
Exhibits/trade show arrangements 
Audio-visual arrangements 
Entertainment/special events management 
Food and beverage planning 
Registration procedures 
Marketing and promotion 
Public relations
5. Technology Skills
Software - word processing 
Software - spreadsheets 
Software - registration 
Software - meeting planning 
Internet - email 
Internet - world wide web 
Hardware
Vide/Satellite conferencing
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The third area of the survey requested the respondents to rank the top five highest 
competencies out of the forty-nine listed in the previous category. This allowed the five 
most important competencies to be seen even if the respondents indicated that all of the 
skills listed are “important.”
The final area of the survey used open-ended questions. Open-ended questions 
allow for unanticipated responses. They also may describe more closely the views of the 
respondent. Such questions also provide respondents the opportunity to respond in their 
own words, which when they can not do that, will sometimes cause fiiistration (Fowler, 
1988, p. 87). In using open-ended questions. Miles and Huberman (1984) feel that this 
allows a researcher who knows fairly well what he/she is after but sees that a greater 
insight might be gained fi’om permitting the respondent to choose his/her own path. The 
broad parameters are very clearly set by the researcher (Miles and Huberman, 1984, 
p.29).
The first of these questions asked the respondent to list any additional skills or 
competencies that they felt were important yet had not been listed in the instrument. This 
allowed further insight into the competency needs of both education and industry. The 
second of these questions asked for the educational background of the respondent. There 
are a few ways in which to use and interpret this information. The intent was to ascertain 
a variety of backgroimds in order to further enhance the reliability of the responses to 
make accurate recommendations across the board. The last of the questions was intended 
only for the industry group. This simply asked whether or not one employee candidate 
would be selected over another if one’s education was specifically in meeting planning 
and the other’s was not. The respondents were then asked to explain their “yes” or “no”
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response. This question was designed to see how much emphasis industry members 
placed on education.
Survey Administration
On January 26, 1998, an introductory letter (Appendix D) was sent via email to 
alert the MPI presidents that a survey will be on its way in the mail. If they did not wish 
to participate in the research, they were asked to respond by email within the week in 
order to be removed from the mailing list. The mail survey, a second letter (Appendix E) 
and donation to each Chapter’s philanthropy was then forwarded on February 4, 1998.
The donation to the philanthropies, was a way of saying thank you for taking the time to 
participate in the survey. A self addressed, stamped, return envelope was also provided. 
The opportunity to fax the survey back to the researcher was also provided by printing the 
fax number in the cover letter.
For educators, on February 6 1998, an introductory letter (Appendix F). the 
survey and a self addressed, stamped, return envelope was forwarded. The opportunity to 
fax the survey back to the researcher was also given by printing the fax number in the 
cover letter.
Statistical Analysis
Once the data was gathered fi-om both the meeting planners and the educators, the 
following methods of analysis were conducted. The analysis included calculation of the 
response rate of completed surveys, the analyzation of all frequencies, ranking of the top 
five competencies, analysis of variance, and a qualitative analysis of the competencies
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suggested by the respondents, their educational backgrounds and last, industry's 
emphasis on education. The frequencies were compared between the two groups to see 
where the similarities and differences were on levels of importance for each competency. 
A reliability test was conducted on the survey as well. The above analysis was conducted 
to ensure significance of response to questions. From this, it was anticipated that a 
hypothesis could then be stated, allowing for further research and perhaps even 
recommendations for curricula enhancement. SPSS 7.5 for Windows (1996) was used in 
the analysis.
Response Rate
The response rate was calculated by dividing the number of completed surveys by 
the number of possible respondents. The overall response rate for the Industry Survey 
and the Educator Survey combined was calculated as well as the response rate for each 
group separately.
Frequency Analysis 
Frequency analysis was conducted for all quantitative data gathered from the 
Industry Survey and Educator Survey. The analysis contained the frequency and 
percentile for each response. The frequencies of each group were compared to determine 
any similarities and differences of importance.
Ranking of The Top Five Competencies 
Rankings were established for the top five competencies overall provided in the
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third section of the survey, based on the competency list detailed in the second section of 
the survey. The top five competencies for each group were listed and then compared.
Analysis of Variance 
Analysis of Variance (ANOVA) was used to “compare the effects of one factor on 
a continuous dependent variable” (Cooper & Emory, 1995, p.457). ANOVA tests the 
differences in means for the dependent variable across the groups within an independent 
variable (Cooper & Emory, 1995). In doing so, ANOVA may establish significant 
differences in mean scores across groups. SPSS 7.5 for Windows was used to conduct 
the ANOVA tests. First, the responses of section 1 in both surveys, to include the 
specification of what type of meeting planner or educator one is. were compared to 
section 2 of the survey, to include the 49 competencies of meeting planning.
While ANOVA establishes significant differences among the means for the 
groups, it fails to illustrate which individual means are distinct from one another. 
Therefore, Scheffe post-hoc tests were conducted on all significant findings in order to 
clarify the differences in means. This specific post-hoc test is a conservative method that 
tests the significance of each mean within the group against one another (Cooper & 
Emory, 1995). The significance level used for this study was .05.
Qualitative Analysis 
Section four of the survey requested additional competencies to be suggested that 
were not listed in the survey under section 2. A table containing the competencies 
suggested was constructed.
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Section five of the educator survey requested educational backgrounds and 
experience. The responses to this were also constructed into a table. Section six of the 
industry survey was analyzed and presented in the same tabular form. This information 
was for the purpose of further identifying the types of educators and planners in order to 
determine the variety of backgrounds.
Section five of the Industry Survey asked the respondents a hypothetical question 
with regards to employee selection. The first part of the question was quantitatively 
analyzed using frequency analysis. The second part of the question was qualitatively 
analyzed and discussed.
Reliability Analysis
A reliability test was conducted on SPSS 7.5 for Windows in order to establish 
the reliability of Section 2 of both the Industry and Educator siuveys. According to the 
SPSS User Guide (1996), “the concept of reliability refers to how accurate, on average, 
the estimate of the true score is in a population of objects to be measured.” The test 
produced a coefficient alpha. The closer the coefficient alpha was to one. the greater the 
internal reliability of the factor. While a sufficient alpha score will range depending on 
each situation, an alpha of .70 or higher is generally accepted (Nunnally, 1978). The 
alpha represents the internal consistency of the instrument; how closely associated the 
statements are to one another. The reliability was performed on the category 
specification and competencies in the survey. In addition, alpha was calculated for all 
areas if one statement was eliminated. This process of reliability “if item deleted” 
assisted in eliminating a statement that was not closely associated with other factor 
statements.
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Summary
The objective of this research was to reaffirm the competencies needed by entry 
level meeting planners as viewed by industry as well as gain insight into the 
responsiveness of education to those needs as viewed by academia. In addition, a 
comparison of these two views was conducted to determine the similarities and 
differences. The study accomplished this by developing a survey for both industry and 
educators and analyzing the results through both quantitative and qualitative methods.
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CHAPTER 4 
ANALYSIS OF DATA 
Introduction
The data analysis consisted of calculating the response rate of completed surveys, 
analyzing the frequencies for all data, ranking the top five competencies, measuring 
significant differences through analysis of variance, qualitatively analyzing the open- 
ended questions answered in the surveys and testing reliability of the survey instrument.
Response Rate
The rate of response was calculated for the total population as well as for each 
group (industry and educator) individually (Table 4). The total response rate was 53 
percent. Industry had a 63 percent response rate while educators had a 41 percent 
response rate. These rates were considered adequate for analysis of results.
Table 4 
Response Rate
Group Surveyed Responded Percent (%)
Industry 51 32 63
Educators 37 15 41
TOTAL 88 47 53
41
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Frequency Analysis: Industry 
The frequency analysis provided frequencies for each value within the variable, as 
well as a percentage of the total each value accounted for in the variable. The following 
tables reflect of the data compiled from the industry surveys.
The analysis for question 1 is presented in Table 5. 31.3 percent of the 
respondents categorized themselves as “other”, of which 100 percent of those filled in the 
blank with being an Independent Planner. Independent planners made up the majority of 
the respondents. 28.1 percent were hotel planners followed by 15.6 percent of the 
respondents being corporate planners. Independent meeting suppliers, association 
planners and DMC planners rounded out the last 25 percent.
Table 5
Type of Planner
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Corporate meeting planner 5 15.6 15.6 15.6
Association meeting planner 3 9.4 9.4 25.0
Meeting supplier - hotel 9 28.1 28.1 53.1
Meeting supplier - DMC 1 3.1 3.1 56.3
Meeting supplier - independent 4 12.5 12.5 68.8
Other 10 31.3 31.3 100.0
Total 32 100.0 100.0
Total 32 100.0
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Frequency analysis for question 2 is segmented into five main categories. The 
first area encompasses education competencies shown in Tables 6-10.
Table 6
Hi eh school education
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 1 3.1 3.2 3.2
Somewhat unimportant 0 0 0
Undecided 0 0 0
Somewhat important I 3.1 3.2 6.5
Important 29 90.6 93.5 100.0
No Opinion 0 0 0
Total 31 96.9 100.0
Missing System Missing 1 3.1
Total 1 3.1
Total 32 100.0
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Table 7
Associates degree
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 3 9.4 10.3 10.3
Somewhat unimportant 2 6.3 6.9 17.2
Undecided 3 9.4 10.3 27.6
Somewhat important 10 31.3 34.5 62.1
Important 10 31.3 34.5 96.6
No Opinion 1 3.1 3.4 100.0
Total 29 90.6 100.0
Missing System Missing 3 9.4
Total 3 9.4
Total 32 100.0
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Table 8
College graduate
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 3 9.4 10.0 10.0
Somewhat unimportant 3 9.4 10.0 20.0
Undecided 2 6.3 6.7 26.7
Somewhat important 14 43.8 46.7 73.3
Important 8 25.0 26.7 100.0
No Opinion 0 0
Total 30 93.8 100.0
Missing System Missing 2 6.3
Total 2 6.3
Total 32 100.0
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Table 9
Meeting planning training
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 0 0
Somewhat unimportant 3 9.4 9.7 9.7
Undecided 0 0
Somewhat important 13 40.6 41.9 51.6
Important 15 46.9 48.4 100.0
No Opinion 0 0
Total 31 96.9 100.0
Missing System Missing 1 3.1
Total 1 3.1
Total 32 100.0
R eproduced  with perm ission of the copyright owner. Further reproduction prohibited without perm ission.
4 7
Table 10
Certificate in meeting planning
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 3 9.4 9.4 9.4
Somewhat unimportant 8 25.0 25.0 34.4
Undecided 7 21.9 21.9 56.3
Somewhat important 7 21.9 21.9 78.1
Important 6 18.8 18.8 96.9
No Opinion 1 3.1 3.1 100.0
Total 32 100.0 100.0
Total 32 100.0
The second area encompasses human relation competencies shown in Tables 11
31.
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Table 11 
Problem solving
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 1 3.1 3.1 3.1
Somewhat important 4 12.5 12.5 15.6
Important 26 81.3 81.3 96.9
No Opinion 1 3.1 3.1 100.00
Total 32 100.0 100.0
Total 32 100.0
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Table 12 
Decision making
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 2 6.3 6.3 6.3
Somewhat unimportant 2 6.3 6.3 12.5
Undecided 0 0
Somewhat important 6 18.8 18.8 31.3
Important 22 68.8 68.8 100.0
No Opinion 0 0
Total 32 100.0 100.0
Total 32 100.0
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Table 13
Personal organization
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 8 25.0 25.0 25.0
Important 23 71.9 71.9 96.9
No Opinion 1 3.1 3.1 100.0
Total 32 lOO.O 100.0
Total 32 100.0
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Table 14
Time management
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 9 28.1 28.1 28.1
Important 22 68.8 68.8 96.9
No Opinion 1 3.1 3.1 100.0
Total 32 100.0 100.0
Total 32 100.0
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Table 15
Short range/operational planning
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 2 6.3 6.5 6.5
Somewhat important 8 25.0 25.8 32.3
Important 21 65.6 67.7 100.0
No Opinion 0 0
Total 31 96.9 100.0
Missing System Missing 1 3.1
Total 1 3.1
Total 32 100.0
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Table 16
Lone ranee/strateeic planning
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 0 0
Somewhat unimportant 2 6.3 6.7 6.7
Undecided 4 12.5 13.3 20.0
Somewhat important 17 53.1 56.7 76.7
Important 7 21.9 23.3 100.0
No Opinion 0 0
Total 30 93.8 100.0
Missing System Missing 2 6.3
Total 2 6.3
Total 32 100.0
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Table 17 
Detail oriented
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 1 3.1 3.1 3.1
Important 30 93.8 93.8 96.9
No Opinion I 3.1 3.1 100.0
Total 32 100.0 100.0
Total 32 100.0
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Table 18
Internal communications
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 8 25.0 25.0 25.0
Important 24 75.0 75.0 100.0
No Opinion 0 0
Total 32 100.0 100.0
Total 32 100.0
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Table 19
External communications
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 0 0
Somewhat unimportant 1 3.1 3.1 3.1
Undecided 0 0
Somewhat important 6 18.8 18.8 21.9
Important 25 78.1 78.1 100.0
No Opinion 0 0
Total 32 100.0 100.0
Total 32 100.0
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Table 20
Presentation/public speaking skills
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 2 6.3 6-3 6.3
Somewhat unimportant 5 15.6 15.6 21.9
Undecided 5 15.6 15.6 37.5
Somewhat important 13 40.6 40.6 78.1
Important 7 21.9 21.9 100.0
No Opinion 0 0
Total 32 100.0 100.0
Total 32 100.0
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Table 21
Leadership skills
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 1 3.1 3.1 3.1
Somewhat unimportant 6 18.8 18.8 21.9
Undecided 2 6.3 6.3 28.1
Somewhat important 11 34.4 34.4 62.5
Important 12 37.5 37.5 100.0
No Opinion 0 0
Total 32 100.0 100.0
Total 32 100.0
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Table 22 
Team olaver
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 1 3.1 3.1 3.1
Somewhat important 4 12.5 12.5 15.6
Important 27 84.4 84.4 100.0
No Opinion 0 0
Total 32 100.0 100.0
Total 32 100.0
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Table 23 
Delegation
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 1 3.1 3.1 3.1
Somewhat unimportant 3 9.4 9.4 12.5
Undecided 3 9.4 9.4 21.9
Somewhat important 13 40.6 40.6 62.5
Important 12 37.5 37.5 100.0
No Opinion 0 0
Total 32 100.0 100.0
Total 32 100.0
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Table 24
Professional demeanor
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 4 12.5 12.5 12.5
Important 28 87.5 87.5 100.0
No Opinion 0 0
Total 32 100.0 100.0
Total 32 100.0
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Table 25
Professional appearance
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 4 12.5 12.5 12.5
Important 28 87.5 87.5 100.0
No Opinion 0 0
Total 32 100.0 100.0
Total 32 100.0
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Table 26 
Writing skills
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 11 34.4 34.4 34.4
Important 21 65.6 65.6 100.0
No Opinion 0 0
Total 32 100.0 100.0
Total 32 100.0
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Table 27
Stress management
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 0 0
Somewhat unimportant 2 6.3 6.3 6.3
Undecided 2 6.3 6.3 12.5
Somewhat important 8 25.0 25.0 37.5
Important 19 59.4 59.4 96.9
No Opinion 1 3.1 3.1 100.0
Total 32 100.0 100.0
Total 32 100.0
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Table 28
Employee selection
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 3 9.4 9.4 9.4
Somewhat unimportant 2 6.3 6.3 15.6
Undecided 6 18.8 18.8 34.4
Somewhat important 14 43.8 43.8 78.1
Important 7 21.9 21.9 100.0
No Opinion 0 0
Total 32 100.0 100.0
Total 32 100.0
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Table 29
Employee development
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 1 3.1 3.1 3.1
Somewhat unimportant 2 6.3 6.3 9.4
Undecided 7 21.9 21.9 31.3
Somewhat important 13 40.6 40.6 71.9
Important 9 28.1 28.1 100.0
No Opinion 0 0
Total 32 100.0 100.0
Total 32 100.0
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Table 30
Cultural awareness
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 0 0
Somewhat unimportant 1 3.1 3.1 3.1
Undecided 1 3.1 3.1 6.3
Somewhat important 15 46.9 46.9 53.1
Important 15 46.9 46.9 100.0
No Opinion 0 0
Total 32 100.0 100.0
Total 32 100.0
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Table 31
Literacy in a foreign language
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 8 8 25.0 25.0
Somewhat unimportant 3 9.4 9.4 34.4
Undecided 9 28.1 28.1 62.5
Somewhat important 8 25.0 25.0 87.5
Important 3 9.4 9.4 96.9
No Opinion 1 3.1 3.1 100.0
Total 32 100.0 100.0
Total 32 100.0
The third area encompasses financial management competencies shown in Tables
32 - 34.
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Table 32
Establishing a budget
Response Frequency Percent
Valid
Percent
Cumulative 
Valid Percent
Valid Unimportant 1 3.1 3.1 3.1
Somewhat unimportant 4 12.5 12.5 15.6
Undecided 1 3.1 3.1 18.8
Somewhat important 10 31.3 31.3 50.0
Important 15 46.9 46.9 96.9
No Opinion 1 3.1 3.1 100.0
Total 32 100.0 100.0
Total 32 100.0
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Table 33
Managing a budget
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 2 6.3 6.3 6.3
Undecided 0 0
Somewhat important 8 25.0 25.0 31.3
Important 21 65.6 65.6 96.9
No Opinion 1 3.1 3.1 100.0
Total 32 100.0 100.0
Total 32 100.0
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Table 34
Financial reconciliation
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 2 6.3 6.3 6.3
Undecided 1 3.1 3.1 9.4
Somewhat important 8 25.0 25.0 34.4
Important 20 62.5 62.5 96.9
No Opinion 1 3.1 3.1 100.0
Total 32 100.0 100.0
Total 32 100.0
The fourth area encompasses meeting planning competencies shown in Tables 35
-46.
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Table 35 
Site selection
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 3 9.4 9.4 9.4
Undecided 1 3.1 3.1 12.5
Somewhat important 13 40.6 40.6 53.1
Important 14 43.8 43.8 96.9
No Opinion 1 3.1 3.1 100.0
Total 32 100.0 100.0
Total 32 100.0
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Table 36
Program development
Valid Cumulative
Response Frequency Percent Percent Percent
Valid Unimportant 0 0
Somewhat unimportant 4 12.5 12.5 12.5
Undecided 1 3.1 3.1 15.6
Somewhat important 13 40.6 40.6 56.3
Important 12 37.5 37.5 93.8
No Opinion 2 6.3 6.3 100.0
Total 32 100.0 100.0
Total 32 100.0
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Table 37
Negotiating
Valid Cumulative
Response Frequency Percent Percent Percent
Valid Unimportant 0 0
Somewhat unimportant 5 15.6 15.6 15.6
Undecided 2 6.3 6.3 21.9
Somewhat important 8 25.0 25.0 46.9
Important 16 50.0 50.0 96.9
No Opinion 1 3.1 3.1 100.0
Total 32 100.0 100.0
Total 32 100.0
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Table 38
Travel arrangements
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 2 6.3 6.3 6.3
Undecided 2 6.3 6.3 12.5
Somewhat important 13 40.6 40.6 53.1
Important 14 43.8 43.8 96.9
No Opinion 1 3.1 3.1 100.0
Total 32 100.0 100.0
Total 32 100.0
R eproduced  with perm ission o f the copyright owner. Further reproduction prohibited without perm ission.
7 6
Table 39
Reservations and housing
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 3 9.4 9.7 9.7
Undecided 1 3.1 3.2 12.9
Somewhat important 13 40.6 41.9 54.8
Important 12 37.5 38.7 93.5
No Opinion 2 6.3 6.5 100.0
Total 31 96.9 100.0
Missing System Missing 1 3.1
Total 1 3.1
Total 32 100.0
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Table 40
Exhibits/trade show arrangements
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 5 15.6 16.1 16.1
Undecided 2 6.3 6.5 22.6
Somewhat important 15 46.9 48.4 71.0
Important 8 25.0 25.8 96.8
No Opinion 1 3.1 3.1 100.0
Total 31 96.9 100.0
Missing System Missing 1 3.1
Total 1 3.1
Total 32 100.0
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Table 41
Audio-visual arraneements
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 2 6.3 6.5 6.5
Undecided 0 0
Somewhat important 16 50.0 51.6 58.1
Important 12 37.5 38.7 96.8
No Opinion 1 3.1 3.2 100.0
Total 31 96.9 100.0
Missing System Missing 1 3.1
Total 1 3.1
Total 32 100.0
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Table 42
Entertainment/special events arrangements
Valid Cumulative
Response Frequency Percent Percent Percent
Valid Unimportant 0 0
Somewhat unimportant 3 9.4 9.7 9.7
Undecided 0 0
Somewhat important 17 53.1 54.8 64.5
Important 10 31.3 32.3 96.8
No Opinion 1 3.1 3.2 100.0
Total 31 96.9 100.0
Missing System Missing 1 3.1
Total 1 3.1
Total 32 100.0
R eproduced  with perm ission of the copyright owner. Further reproduction prohibited without perm ission.
8 0
Table 43
Food and beverage planning
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 2 6.3 6.5 6.5
Undecided 0 0
Somewhat important 15 46.9 48.4 54.8
Important 13 40.6 41.9 96.8
No Opinion 1 3.1 3.2 100.0
Total 31 96.9 100.0
Missing System Missing 1 3.1
Total 1 3.1
Total 32 100.0
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Table 44
Registration orocedures
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 3 9.4 9.7 9.7
Undecided 0 0
Somewhat important 14 43.8 45.2 54.8
Important 13 40.6 41.9 96.8
No Opinion 1 3.1 3.2 100.0
Total 31 96.9 100.0
Missing System Missing 1 3.1
Total 1 3.1
Total 32 100.0
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Table 45
Marketing and promotion
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 6 18.8 19.4 19.4
Undecided 1 3.1 3.2 22.6
Somewhat important 11 34.4 35.5 58.1
Important 11 34.4 35.5 93.5
No Opinion 2 6.3 6.5 100.0
Total 31 96.9 100.0
Missing System Missing 1 3.1
Total 1 3.1
Total 32 100.0
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Table 46
Public relations
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 1 3.1 3.2 3.2
Somewhat unimportant 7 21.9 22.6 25.8
Undecided 3 9.4 9.7 35.5
Somewhat important 11 34.4 35.5 71.0
Important 8 25.0 25.8 96.8
No Opinion 1 3.1 3.2 100.0
Total 31 96.9 100.0
Missing System Missing 1 3.1
Total 1 3.1
Total 32 100.0
The fifth category in question 2 encompasses technology competencies depicted 
in Tables 47 - 54.
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Table 47
Software/word processing
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 4 12.5 12.5 12.5
Important 27 84.4 84.4 96.9
No Opinion 1 3.1 3.1 100.0
Total 32 100.0
Total 32 100.0
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Table 48
Software/spreadsheets
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 2 6.3 6.3 6.3
Somewhat important 12 37.5 37.5 43.8
Important 17 53.1 53.1 96.9
No Opinion 1 3.1 3.1 100.0
Total 32 100.0
Total 32 100.0
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Table 49
Software/registration
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 2 6.3 6.3 6.3
Undecided I 3.1 3.1 9.4
Somewhat important 15 46.9 46.9 56.3
Important 13 40.6 40.6 96.9
No Opinion 1 3.1 3.1 100.0
Total 32 100.0
Total 32 100.0
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Table 50
Software/meeting planning
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 4 12.5 12.5 12.5
Undecided 2 6.3 6.3 18.8
Somewhat important 13 40.6 40.6 59.4
Important 12 37.5 37.5 96.9
No Opinion I 3.1 3.1 100.0
Total 32 100.0
Total 32 100.0
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Table 51 
Intemet/email
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 1 3.1 3.1 3.1
Undecided 1 3.1 3.1 6.3
Somewhat important 12 37.5 37.5 43.8
Important 18 56.3 56.3 100.0
No Opinion 0 0
Total 32 100.0
Total 32 100.0
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Table 52
Intemet/world wide web
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 2 6.3 6.3 6.3
Undecided 2 6.3 6.3 12.5
Somewhat important 14 43.8 43.8 56.3
Important 14 43.8 43.8 100.0
No Opinion 0 0
Total 32 100.0
Total 32 100.0
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Table 53 
Hardware
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 3 9.4 9.4 9.4
Somewhat unimportant 5 15.6 15.6 25.0
Undecided 4 12.5 12.5 37.5
Somewhat important 10 31.3 31.3 68.8
Important 7 21.9 21.9 90.6
No Opinion 3 9.4 9.4 100.0
Total 32 100.0
Total 32 100.0
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Table 54
Video/satellite conferencine
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 1 3.1 3.1 3.1
Somewhat unimportant 7 21.9 21.9 25.0
Undecided 8 25.0 25.0 50.0
Somewhat important 11 34.4 34.4 84.4
Important 5 15.6 15.6 100.0
No Opinion 0 0
Total 32 100.0
Total 32 100.0
Frequency analysis for question 3 is grouped into five areas by priority. Tables 55 
- 59 illustrate the responses.
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Table 55
Richest priority
Valid Cumulative
Response Frequency Percent Percent Percent
Valid college grad 1 3.1 3.6 3.6
problem solving 3 9.4 10.7 14.3
decision making 3 9.4 10.7 25.0
personal organization 4 12.5 14.3 39.3
time management 1 3.1 3.6 42.9
s.r./operational ping. 2 6.3 7.1 50.0
l.t./strategic ping. 2 6.3 7.1 57.1
detail oriented 3 9.4 10.7 67.9
communications/int. 1 3.1 3.6 71.4
communications/ext. I 3.1 3.6 75.0
Leadership 1 3.1 3.6 78.6
professional demeanor 4 12.5 14.3 92.9
negotiating 2 6.3 7.1 100.0
Total 28 87.5 100.0
Missing System missing 4 12.5
Total 4 12.5
Total 32 100.0
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Table 56
Second highest priority
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid certificate mtg. Ping. 1 3.1 3.6 3.6
problem solving 2 6.3 7.1 10.7
decision making 3 9.4 10.7 21.4
personal organization 2 6.3 7.1 28.6
time management 1 3.1 3.6 32.1
s.r./operational ping. 1 3.1 3.6 35.7
l.t./strategic ping. 1 3.1 3.6 39.3
detail oriented 7 21.9 25.0 64.3
communications/int. 1 3.1 3.6 67.9
communications/ext. 2 6.3 7.1 75.0
team player 2 6.3 7.1 82.1
budget management 1 3.1 3.6 85.7
site selection I 3.1 3.6 89.3
program development! 3.1 3.6 92.9
negotiating 2 6.3 7.1 100.0
Total 28 
Missing System missing 4 
Total 4
87.5
12.5
12.5
100.0
Total 32 100.0
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Table 57
Third highest priority
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid problem solving 3 9.4 10.7 10.7
decision making 1 3.1 3.6 14.3
time management 1 3.1 3.6 17.9
detail oriented 2 6.3 7.1 25.0
communications/int. 2 6.3 7.1 32.1
communications/ext. 3 9.4 10.7 42.9
team player 2 6.3 7.1 50.0
delegation 1 3.1 3.6 53.6
professional demeanor 1 3.1 3.6 57.1
stress management 1 3.1 3.6 60.7
budget management 4 12.5 14.3 75.0
program development 1 3.1 3.6 78.6
negotiating 1 3.1 3.6 82.1
food & beverage 1 3.1 3.6 85.7
marketing/promotion 1 3.1 3.6 89.3
software/wp 3 9.4 10.7 100.0
Total 28 87.5 100.0
Missing System missing 4 12.5
Total 4 12.5
Total 32 100.0
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Table 58
Fourth highest priority
Valid Cumulative
Response Frequency Percent Percent Percent
Valid college grad 1 3.1 3.7 3.7
problem solving 3 9.4 11.1 14.8
decision making 1 3.1 3.7 18.5
personal organization 2 6.3 7.4 25.9
time management 1 3.1 3.7 29.6
s.rVoperational ping. 1 3.1 3.7 33.3
detail oriented 4 12.5 14.8 48.1
communications/ext. 3 9.4 11.1 59.3
team player I 3.1 3.7 63.0
writing skills 1 3.1 3.7 66.7
stress management I 3.1 3.7 70.4
budget management 2 6.3 7.4 77.8
program development 1 3.1 3.7 81.5
negotiating 1 3.1 3.7 85.2
marketing/promotion 1 3.1 3.7 88.9
software/wp 2 6.3 7.4 96.3
Intemet/WWW 1 3.1 3.7 100.0
Total 27 84.4 100.0
Missing System missing 5 15.6
Total 5 15.6
Total 32 100.0
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Table 59
Fifth highest priority
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid any mtg. ping. tmg. 1 3.1 3.7 3.7
cert, in mtg. ping. 1 3.1 3.7 7.4
problem solving 1 3.1 3.7 11.1
decision making 1 3.1 3.7 14.8
time management 3 9.4 11.1 25.9
detail oriented 2 6.3 7.4 33.3
leadership 3 9.4 11.1 44.4
delegation 1 3.1 3.7 48.1
professional demeanor 5 15.6 18.5 66.7
writing skills I 3.1 3.7 70.4
stress management 1 3.1 3.7 74.1
program development 1 3.1 3.7 77.8
negotiating 1 3.1 3.7 81.5
marketing/promotion 1 3.1 3.7 85.2
software/wp 2 6.3 7.4 92.6
Intemet/WWW 2 6.3 7.4 100.0
Total 27 84.4 100.0
Missing System missing 5 15.6
Total 5 15.6
Total 32 100.0
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The following tables reflect of the data compiled from the educator surveys of 
each of the 49 competencies listed in question two. This question was categorized into 5 
main areas.
The analysis for question 1 is presented in Table 60. 53.3 percent of the 
respondents categorized themselves as Baccalaureate/Graduate degree educator, while 
26.7 percent categorized themselves as the Dean/Director or Program Head. The last 20 
percent identified themselves as other, of which 2/3 were adjunct status.
Table 60 
Tvpe of Educator
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Dean, Director or Program Head 4 26.7 26.7 26.7
Baccalaureate/graduate degree Educator 8 53.3 53.3 80.0
Other 3 20.0 20.0 100.0
Total 15 100.0 100.0
Total 15 100.0
The first section of question 2 encompassed education competencies. Tables 61 - 
65 illustrate the responses.
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Table 61
High school education
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant I 6.7 7.7 7.7
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 0 0
Important 11 73.3 84.6 92.3
No Opinion 1 6.7 7.7 100.0
Total 13 86.7 100.0
Missing System Missing 2 13.3
Total 2 13.3
Total 15 100.0
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Table 62
Associates degree
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 2 13.3 18.2 18.2
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 1 6.7 9.1 27.3
Important 4 26.7 36.4 63.6
No Opinion 4 26.7 36.4 100.0
Total 11 73.3 100.0
Missing System Missing 4 26.7
Total 4 26.7
Total 15 100.0
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Table 63
College graduate
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 1 6.7 6.7 6.7
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 2 13.3 13.3 20.0
Important 12 80.0 80.0 100.0
No Opinion 0 0
Total 15 100.0
Total 15 100.0
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Table 64
Anv meeting planning training
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 1 6.7 7.1 7.1
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 4 26.7 28.6 35.7
Important 8 53.3 57.1 92.9
No Opinion 1 6.7 7.1 100.0
Total 14 93.3 100.0
Missing System Missing 1 6.7
Total 1 6.7
Total 15 100.0
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Table 65
Certificate in meeting olanning
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 4 26.7 28.6 28.6
Undecided 1 6.7 7.1 35.7
Somewhat important 5 33.3 35.7 71.4
Important 3 20.0 21.4 92.9
No Opinion 1 6.7 7.1 100.0
Total 14 93.3 100.0
Missing System Missing 1 6.7
Total 1 6.7
Total 15 100.0
The second part of question 2 encompasses human relations which is depicted in 
Tables 66 - 86.
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Table 66 
Problem solving
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 1 6.7 6.7 6.7
Somewhat unimportant 0 0
Undecided 1 6.7 6.7 13.3
Somewhat important 1 6.7 6.7 20.0
Important 12 80.0 80.0 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 67 
Decision making
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 1 6.7 6.7 6.7
Somewhat unimportant 1 6.7 6.7 13.3
Undecided 0 0
Somewhat important 3 20.0 20.0 33.3
Important 10 66.7 66.7 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 68
Personal organization
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 1 6.7 6.7 6.7
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 0 0
Important 14 93.3 93.3 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 69
Time management
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 1 6.7 6.7 6.7
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 3 20.0 20.0 26.7
Important 11 73.3 73.3 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 70
Short ranee/ooerationai olannine
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 1 6.7 6.7 6.7
Somewhat unimportant 0 0
Undecided 1 6.7 6.7 13.3
Somewhat important 4 26.7 26.7 40.0
Important 9 60.0 60.0 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 71
Lone ranee/strategic olannine
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 1 6.7 6.7 6.7
Somewhat unimportant 3 20.0 20.0 26.7
Undecided 1 6.7 6.7 33.3
Somewhat important 2 13.3 13.3 46.7
Important 8 53.3 53.3 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 72 
Detail oriented
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 1 6.7 6.7 6.7
Somewhat unimportant 0 0
Undecided 1 6.7 6.7 13.3
Somewhat important 0 0
Important 13 86.7 86.7 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 73
Internal communications
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 1 6.7 6.7 6.7
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 2 13.3 13.3 20.0
Important 12 80.0 80.0 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 74
External communications
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 1 6.7 6.7 6.7
Somewhat unimportant 0 0
Undecided 1 6.7 6.7 13.3
Somewhat important 1 6.7 6.7 20.0
Important 12 80.0 80.0 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 75
Presentation/oublic speaking skills
Valid Cumulative
Response Frequency Percent Percent Percent
Valid Unimportant 1 6.7 6.7 6.7
Somewhat unimportant 0 0
Undecided 4 26.7 26.7 33.3
Somewhat important 5 33.3 33.3 66.7
Important 5 33.3 33.3 100.0
No Opinion 0 0
Total 14 100.0 100.0
Total 15 100.0
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Table 76
Leadership skills
Valid Cumulative
Response Frequency Percent Percent Valid Percent
Valid Unimportant 1 6.7 6.7 6.7
Somewhat unimportant 2 13.3 13.3 20.0
Undecided 3 20.0 20.0 40.0
Somewhat important 1 6.7 6.7 46.7
Important 8 53.3 53.3 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 77 
Team plaver
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 1 6.7 6.7 6.7
Somewhat important 4 26.7 26.7 33.3
Important 10 66.7 66.7 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 78 
Delegation
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 2 13.3 13.3 13.3
Undecided 0 0
Somewhat important 4 26.7 26.7 40.0
Important 9 60.0 60.0 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 79
Professional demeanor
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 3 20.0 20.0 20.0
Important 12 80.0 80.0 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 80
Professional appearance
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 4 26.7 26.7 26.7
Important II 73.3 73.3 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 81 
Writing skills
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 1 6.7 6.7 6.7
Somewhat important 2 13.3 13.3 20.0
Important 12 80.0 80.0 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 82
Stress management
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 1 6.7 6.7 6.7
Somewhat important 6 40.0 40.0 46.7
Important 8 53.3 53.3 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 83
Emoiovee selection
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 3 20.0 20.0 20.0
Undecided 1 6.7 6.7 26.7
Somewhat important 4 26.7 26.7 53.3
Important 7 46.7 46.7 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 84
Employee development
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 2 13.3 13.3 13.3
Undecided 2 13.3 13.3 26.7
Somewhat important 5 33.3 33.3 60.0
Important 6 40.0 40.0 100.0
No Opinion 0 0
Total 15 100.0 lOO.O
Total 15 100.0
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Table 85
Cultural awareness
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 1 6.7 6.7 6.7
Undecided I 6.7 6.7 13.3
Somewhat important 6 40.0 40.0 53.3
Important 7 46.7 46.7 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 86
Literacy in a foreign language
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 1 6.7 6.7 6.7
Somewhat unimportant 2 13.3 13.3 20.0
Undecided 4 26.7 26.7 46.7
Somewhat important 5 33.3 33.3 80.0
Important 3 20.0 20.0 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
Tables 87 - 89 depict the financial management competencies which include 
budget establishment, budget management and financial reconciliation.
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Table 87
Establishing a budget
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 2 13.3 13.3 13.3
Undecided 2 13.3 13.3 26.7
Somewhat important 2 13.3 13.3 40.0
Important 9 60.0 60.0 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 88
Managing a budget
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 3 20.0 20.0 20.0
Important 12 80.0 80.0 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 89
Financial reconciliation
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 1 6.7 6.7 6.7
Somewhat important 2 13.3 13.3 20.0
Important 12 80.0 80.0 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
Tables 90 - 101 depict the frequencies of the meeting planning competencies.
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Table 90 
Site selection
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 1 6.7 6.7 6.7
Undecided 0 0
Somewhat important 4 26.7 26.7 33.3
Important 10 66.7 66.7 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 91
Program develooment
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 2 13.3 13.3 13.3
Somewhat important 4 26.7 26.7 40.0
Important 9 60.0 60.0 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 92 
Neeotiatine
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 1 6.7 6.7 6.7
Somewhat unimportant 1 6.7 6.7 13.3
Undecided 2 13.3 13.3 26.7
Somewhat important 1 6.7 6.7 33.3
Important 10 66.7 66.7 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 93
Travel arrangements
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant I 6.7 6.7 6.7
Undecided 0 0
Somewhat important 3 20.0 20.0 26.7
Important 11 73.3 73.3 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 94
Reservations and housing
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 3 20.0 20.0 20.0
Important 12 80.0 80.0 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 95
Exhibits/trade show arrangements
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant I 6.7 6.7 6.7
Undecided 0 0
Somewhat important 4 26.7 26.7 33.3
Important 10 66.7 66.7 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 96
Audio-visual arrangements
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 5 33.3 33.3 33.3
Important 10 66.7 66.7 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 97
Entertainment/sDecial events arrangements
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 6 40.0 40.0 40.0
Important 9 60.0 60.0 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 98
Food and beverage planning
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 2 13.3 13.3 13.3
Important 13 86.7 86.7 lOO.O
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 99
Registration procedures
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 1 6.7 6.7 6.7
Somewhat important 2 13.3 13.3 20.0
Important 12 80.0 80.0 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 100
Marketing and nromotion
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 1 6.7 6.7 6.7
Undecided 0 0
Somewhat important 4 26.7 26.7 33.3
Important 10 66.7 66.7 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
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Table 101 
Public relations
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 2 13.3 13.3 13.3
Undecided 1 6.7 6.7 20.0
Somewhat important 3 20.0 20.0 40.0
Important 9 60.0 60.0 100.0
No Opinion 0 0
Total 15 100.0 100.0
Total 15 100.0
Tables 102 - 109 depict the frequencies for the technology section of question 2.
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Table 102
Software/word Drocessine
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 3 20.0 20.0 20.0
Important 12 80.0 80.0 100.0
No Opinion 0 0
Total 15 100.0
Total 15 100.0
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Table 103
Software/sDreadsheets
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 6 40.0 40.0 40.0
Important 9 60.0 60.0 100.0
No Opinion 0 0
Total 15 100.0
Total 15 100.0
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Table 104
Software/reeistration
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 1 6.7 6.7 6.7
Somewhat important 6 40.0 40.0 46.7
Important 8 53.3 53.3 100.0
No Opinion 0 0
Total 15 100.0
Total 15 100.0
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Table 105
Software/meetine planning
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided I 6.7 6.7 6.7
Somewhat important 8 53.3 53.3 60.0
Important 6 40.0 40.0 100.0
No Opinion 0 0
Total 15 100.0
Total 15 100.0
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Table 106 
Intemet/email
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 0 0
Somewhat important 5 33.3 33.3 33.3
Important 10 66.7 66.7 100.0
No Opinion 0 0
Total 15 100.0
Total 15 100.0
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Table 107
Internet/world wide web
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 0 0
Somewhat unimportant 0 0
Undecided 2 13.3 13.3 13.3
Somewhat important 3 20.0 20.0 33.3
Important 10 66.7 66.7 100.0
No Opinion 0 0
Total 15 100.0
Total 15 100.0
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Table 108 
Hardware
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 1 6.7 6.7 6.7
Somewhat unimportant 5 33.3 33.3 40.0
Undecided 4 26.7 26.7 66.7
Somewhat important 3 20.0 20.0 86.7
Important 1 6.7 6.7 93.3
No Opinion 1 6.7 6.7 100.0
Total 15 100.0
Total 15 100.0
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Table 109
Video/satellite conferencing
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid Unimportant 1 6.7 6.7 6.7
Somewhat unimportant 0 0
Undecided 5 33.3 33.3 40.0
Somewhat important 7 46.7 46.7 86.7
Important 1 6.7 6.7 93.3
No Opinion I 6.7 6.7 100.0
Total 15 100.0 100.0
Total 15 100.0
Frequency analysis for question 3 of the Educator Survey is illustrated in Tables 
110 - 114. The top five competencies were ranked overall.
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Table 110 
Highest orioritv
Response Frequency Percent
Valid
Percent
Cumulative
Percent
Valid problem solving 3 20.0 25.0 25.0
s.r./operational ping. 1 6.7 8.3 33.3
detail oriented 3 20.0 25.0 58.3
communications/ext. 3 20.0 25.0 83.3
budget management 2 13.3 16.7 100.0
Total 12 80.0 100.0
Missing System missing 3 20.0
Total 3 20.0
Total 15 100.0
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Table 111
Second highest priority
Valid Cumulative
Response Frequency Percent Percent Percent
Valid problem solving 3 20.0 25.0 25.0
personal organization 1 6.7 8.3 33.3
detail oriented 2 13.3 16.7 50.0
communications/int. 1 6.7 8.3 58.3
communications/ext. 2 13.3 16.7 75.0
team player 1 6.7 8.3 83.3
program development 1 6.7 8.3 91.7
negotiating I 6.7 8.3 100.0
Total 12 80.0 100.0
Missing System missing 3 20.0
Total 3 20.0
Total 15 100.0
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Table 112
Third highest priority
Valid Cumulative
Response Frequency Percent Percent Percent
Valid decision making 1 6.7 8.3 8.3
personal organization 1 6.7 8.3 16.7
time management 1 6.7 8.3 25.0
s.r/operational ping. 1 6.7 8.3 33.3
l.r/strategic ping. 1 6.7 8.3 41.7
detail oriented 1 6.7 8.3 50.0
communications/ext. 2 13.3 16.7 66.7
budget management 3 20.0 25.0 91.7
negotiating 1 6.7 8.3 100.0
Total 12 80.0 100.0
Missing System missing 3 20.0
Total 3 20.0
Total 15 100.0
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Table 113
Fourth highest priority
Valid Cumulative
Response Frequency Percent Percent Percent
Valid any mtg. ping. tmg. 1 6.7 8.3 8.3
problem solving 2 13.3 16.7 25.0
personal organization 1 6.7 8.3 33.3
detail oriented 1 6.7 8.3 41.7
team player 1 6.7 8.3 50.0
writing skills 1 6.7 8.3 58.3
employee selection 1 6.7 8.3 66.7
program development 1 6.7 8.3 75.0
so Aware/wp 2 13.3 16.7 91.7
soAware/mp 1 6.7 8.3 100.0
Total 12 80.0 100.0
Missing System missing 3 20.0
Total 3 20.0
Total 15 100.0
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Table 114
Fifth highest priority
Valid Cumulative
Response Frequency Percent Percent Percent
Valid problem solving 1 6.7 8.3 8.3
decision making 2 13.3 16.7 25.0
time management 1 6.7 8.3 33.3
l.r/strategic ping. 1 6.7 8.3 41.7
communications/int. 1 6.7 8.3 50.0
communications/ext. 1 6.7 8.3 58.3
team player 1 6.7 8.3 66.7
professional demeanor 1 6.7 8.3 75.0
writing skills 1 6.7 8.3 83.3
stress management 1 6.7 8.3 91.7
marketing/promotion 1 6.7 8.3 100.0
Total 12 80.0 100.0
Missing System missing 3 20.0
Total 3 20.0
Total 15 100.0
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Analysis of Variance 
One-way Analysis of Variance (ANOVA) was conducted to distinguish if the 
means for the 49 competencies ranked by industry were equal across the means for the 
same competencies ranked by educators. Two competencies proved to be quite 
significant in differences. Both the importance of a college education and knowledge of 
food and beverage planning were ranked significantly lower by industry than educators. 
Table 115 illustrates the comparison.
ANOVA was also conducted to determine the means for the 5 main sections of 
the competencies for industry were equal to that of the educators’. Table 116 illustrates 
the data.
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T a b l e  1 1 5
ANOVA Results Across Industry and Educator Frequency Means
Competency Industry x Educator x
Sig.
(.05)
Highschool graduate 4.8387 4.7692 .812
Associate degree 3.8621 4.3636 .368
College graduate 3.7000 4.6000 .022*
Any meeting planning training 4.2903 4.5000 .513
Certificate in meeting planning 3.2500 3.7143 .291
Problem solving 4.8438 4.5333 .198
Decision making 4.3750 4.3333 .912
Personal organization 4.7813 4.7333 .829
Time management 4.7500 4.5333 .345
Short range/operational planning 4.6129 4.3333 .277
Long range/strategic planning 3.9667 3.8667 .768
Detail oriented 5.0000 4.6000 .059
Communications - internal 4.7500 4.6000 .493
Communications - external 4.7188 4.5333 .473
Presentation/public speaking 3.5625 3.8667 .411
Leadership 3.8437 3.8667 .955
Team player 4.8125 4.6000 .204
Delegation 4.0000 4.3333 .324
Professional demeanor 4.8750 4.8000 .511
Professional appearance 4.8750 4.7333 .237
Writing skills 4.6563 4.7333 .638
Stress management 4.4688 4.4667 .994
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Employee selection 3.6250 4.0000 .318
Employee development 3.8438 4.0000 .632
Cultural awareness 4.3750 4.2667 .654
Literacy in foreign languages 2.9375 3.4667 .221
Budget (establishing) 4.1563 4.2000 .906
Budget (management) 4.5937 4.8000 .373
Financial reconciliation 4.5313 4.7333 .425
Site selection 4.2812 4.5333 .387
Program development 4.2188 4.4667 .423
Negotiating 4.1875 4.2000 .974
Travel arrangements 4.3125 4.6000 .299
Reservations and housing 4.2903 4.8000 .067
Exhibits/trade show arrangements 3.9355 4.5333 .063
Audio-visual arrangements 4.3226 4.6667 .147
Entertainment/special event arrangements 4.1935 4.6000 .115
Food and beverage planning 4.3548 4.8667 .029*
Registration procedures 4.2903 4.7333 .102
Marketing and promotion 4.0645 4.5333 .184
Public relations 3.6774 4.2667 .132
Software - word processing 4.9063 4.8000 .398
Software - spreadsheets 4.5313 4.6000 .727
Software - registration 4.3125 4.4667 .540
Software - meeting planning 4.1250 4.3333 .477
Internet - email 4.4688 4.6667 .339
Internet - World Wide Web 4.2500 4.5333 .271
Hardware 3.6875 3.0667 .172
Video/satellite conferencing 3.3750 3.6667 .40
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Table 116
ANOVA Results Across Industry and Educator Frequency Category Means
Sig.
Category Industry x Educator x (.05)
Education 3.9793 4.3636 .197
Human Relations 4.3467 4.3429 .981
Financial Management 4.4271 4.5778 .536
Meeting Planning Skills 4.0911 4.5667 .085
Technology 4.2070 4.2667 .735
One-way Analysis of Variance (ANOVA) was conducted to distinguish if the 
means for 44 of the competencies listed in section 2 of the Industry Survey were equal 
across the demographic information gathered in section 1. In addition, ANOVA was 
conducted across section 1 and section 2 of the Educator Survey. Five of the 
competencies grouped in the Education portion of section 2 were omitted from the 
ANOVA in both analysis due to extreme variation within that portion.
Analysis of Variance Across Section 1 and Section 2 of the Industry Survev 
Analysis of variance was performed across section 1 and section 2 of the Industry 
Survey. Table 117 indicates the results of the initial analysis. Scheffe post-hoc tests 
were run to examine the differences in means in detail. While the initial ANOVA 
illustrates that a difference in means exists across the dependent variable based on the 
response of the independent variable, the Scheffe post-hoc test indicates which means 
differs. Those items that showed significant differences with the Scheffe post-hoc test are
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marked with an asterisk (*)in Table 117. The results of these significant differences can 
be seen in Appendix G.
The Scheffe post-hoc test revealed two significant differences within the industry 
responses to the importance level of "site selection” and “negotiating.” Industry 
respondents that classified themselves as “other” (which was earlier noted as all 
responses indicating they were independent planners) rated “site selection” significantly 
lower than all other categories of planners. “Other” plarmers maintained a mean of 3.36, 
where individuals from corporate, hotel, association and independent suppliers 
maintained means o f4.80,4.66, 5.00 and 4.75 respectively. In addition, industry 
respondents who classified themselves as “other” also rated “negotiating” significantly 
lower than all other categories of planners. “Other” pltmners maintained a mean of 3.36, 
where individuals from corporate, hotel, association and independent suppliers 
maintained means of 4.20, 4.88, 5.00, and 4.25 respectively.
Table 117
ANOVA Results Across Section 1 and Section 2 for Industry
Independent Variable Dependent Variable F
Sig.
(.05)
Category of Meeting Planner Site selection* 3.598 .018
Negotiating* 3.475 .021
Travel arrangements 3.429 .022
R eproduced  with perm ission of the copyright owner. Further reproduction prohibited without perm ission.
1 5 7
Analysis of Variance Across Section 1 and Section 2 of the Educator Survev 
Analysis of variance was performed across section 1 and section 2 of the Educator 
Survey. Table 118 indicates the results o f the initial analysis. Scheffe post-hoc tests 
were run to examine the differences in means in detail. Those items that showed 
significant differences with the Scheffe post-hoc test are marked with an asterisk (*)in 
Table 118. The results of these significant differences can be seen in Appendix H.
The Scheffe post-hoc test revealed two significant differences within the educator 
responses to the importance level of “delegation” and “food and beverage planning.” 
Educator respondents that classified themselves as “Dean, Director or Program Head” 
rated “delegation” significantly lower than all other categories of educators. “Dean, 
Director or Program Head” maintained a mean of 3.25, where individuals categorized as 
Baccalaureate/Graduate degree educator, and other maintained means of 4,875 and 4.33 
respectively. In addition, educator respondents who classified themselves as “Dean, 
Director or Program Head” also rated “food and beverage planning” significantly lower 
than all other categories of educators. “Dean, Director or Program Head” maintained a 
mean of 4.5, where individuals from Baccalaureate/Graduate degree educator, and other 
maintained means of 5.00 and 5.00 respectively.
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Table 118
ANOVA Results Across Section 1 and Section 2 for Educator
Independent Variable Dependent Variable F
Sig.
(-05)
Category of Educator Delegation* 5.095 .025
Entertainment/Special events 1.406 .283
Food and beverage planning* 4.400 .037
Qualitative Analysis
A qualitative analysis was conducted in order to identify competencies not listed, 
respondents’ background and viewpoints on employee selection information, listed in the 
third section o f the survey.
The competencies that were suggested in question 4 of the Industry survey can be 
found in Table 119. Five of the 32 surveys received did not respond to this section.
The competencies that were suggested in question 4 of the Educator survey can be 
found in Table 120. Seven of the 15 surveys received did not respond to this section.
The responses to question 5 of the Educator survey can be found in Appendix I. 
Of the 15 respondents, only eight filled out this portion of the survey.
The responses to question 5 of the Industry survey can be found in Appendix J. 75 
percent responded that “yes,” an individuals education would impact their decision in 
employee selection. 24 percent responded “no,” that it would not impact their decision.
The responses to question 6 of the Industry survey can be found in Appendix K.
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Table 119
Response of Question 4 from the Industry Survev. “Are there anv other skills or 
competencies not listed in question 2 that are important for a meeting planner to 
possess?”
Response Frequency
Internships 1
Calmness under pressure 1
Adaptable to change/flexibility 7
Reliability 1
Even-tempered 3
Pro-active 1
Physical stamina 2
Sense of humor 6
Ethics 1
Healthy self esteem 1
Crisis management skills 1
Understanding of legal issues I
Common sense 1
Awareness of human psychology 1
Patience 2
Creativity 4
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Table 120
Response of Question 4 from the Educator Survey. “Are there anv other skills or 
competencies not listed in question 2 that are important for a meeting planner to 
possess?”
Response_____________________________________________________ Frequency
Legal aspects of the hospitality/meeting industry 1
Customer service 4
Enthusiasm 1
Willingness to learn more 1
Qpen minded 2
Reliability Analysis
The reliability analysis produced an alpha for four of the sub-categories in section 
2. the competencies. The 5*'’ subcategory, “Education,” was omitted from the testing 
because of the extreme variations mentioned in Chapter 3. The four areas tested were:
1. Human relations
2. Financial management
3. Meeting planning skills
4. Technology
Table 121 exhibits the results of the Industry survey test. The results indicate that the 
human relations, financial management, meeting planning skills and technology sections, 
in exceeding an alpha of .70, maintained statements that were closely related and 
therefore, considered reliable instruments of measure.
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Table 121
Alpha Scores for Reliability Analysis o f Industry Survev
 Category___________________________________ Reliability Alpha___________
Human relations .8784
Financial management .8468
Meeting planning skills .9603
Technology________________________________________ .8094____________________
Table 122 exhibits the results o f the Educator survey test. The results indicate 
that the human relations and meeting planning skills sections, in exceeding an alpha of 
.70. maintained statements that were closely related and therefore, considered reliable 
instruments of measure. The remaining categories, financial management and technology 
fell below the alpha score of .70 and therefore, were not satisfactory in internal 
consistency. Given one item deleted from each category, the alpha score increased for 
both financial management and technology sections. The competency to be deleted from 
financial management is “Budget (establishing).” This raised the alpha score a little but, 
not enough to satisfy the .70 standard. The competency to be deleted from technology is 
“Hardware.” This raised the alpha score a little but, not enough to satisfy the .70 
standard.
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Table 122
Alpha Scores for Reliability Analysis of Educator Survev
Category Reliability Alpha Alpha if item deleted
Human relations .9022
Meeting planning skills .9178
Financial Management .9350
Budget (establishing) .4932
Technology .7392
Hardware .6513
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CHAPTERS 
CONCLUSIONS AND RECOMMENDATIONS
Chapter 5 interpreted the data that was analyzed in Chapter 4 of which 
conclusions and recommendations for further research were based on.
Conclusions
The purpose of this study was to determine what competencies hospitality 
programs are teaching compared to what the industry needs of entry level meeting 
planners. In doing so, two surveys were developed and distributed to meeting/convention 
planners and meeting/convention educators. Several statistical tests were used to analyze 
the data gathered from the survey administration. Conclusions drawn from these analyses 
are presented in this section in accordance with the research objectives.
Competencies Needed Bv Current and Future Meeting Planners as Perceived bv Industrv
The first objective of this study was to identify and reaffirm industry’s perception 
of what competencies are needed of future meeting planners. Tables 4 -5 4  illustrated the 
importance level placed on specific competencies.
The majority of the competencies were ranked either “important” or “somewhat 
important.” In addition to the competencies listed in the survey, a total of 17 additional
163
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competencies were suggested as important to the career field. Of these suggestions, three 
competencies were listed quite frequently that included the following:
1. Adaptable to change/flexibility
2. Sense of humor
3. Creativity
The overall top five competencies ranked by industry all fell under the Human Relations 
area. They are;
1. Detail oriented
2. Problem solving
3. Professional demeanor
4. Communications/external
5. Decision making/Personal organization
This might be indicative of an industry where the competencies that are sought are just 
the beginning. The human relation skills are what is needed to be able to move on and 
leam the skills more germane to the meeting and convention field. This is not to say that
the emphasis for meeting planning skills is void, this just places the importance level 
higher on the human relations area.
Competencies Included in Current Convention/Meeting Planning Curricula 
The second objective of this study was to identify what competencies are being 
taught in convention/meeting planning classes. Tables 61 - 109 illustrated the importance 
level placed on specific competencies.
The average rankings of the competencies like industry, also ranked between
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“important,” and “somewhat important.” In addition to the competencies listed in the 
survey, a total of 5 additional competencies were suggested as important to the career 
field. Of these suggestions, one competency was listed quite frequently;
1. Customer Service 
The overall top five competencies ranked by educators fell under the Human Relations. 
Financial Management and Meeting Planning Skills areas. They are;
1. Problem solving
2. Communications/external
3. Detail oriented
4. Budget management
5. Decision making/Personal organization/Team player/Program 
development
The educators seem to stress the majority of importance on the human relations area 
however, they also place emphasis on the financial and specific skills related to meeting 
planning.
The Similarities and Differences in Level of Importance of Competencies Between
Industrv and Academia 
The third objective of this study was to recognize what similarities and differences 
that exist between the industry’s needs and what academia is developing in their 
classrooms.
The greatest area of concern that the survey responses depicted are that educators
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place more importance on a college education and food and beverage planning than 
industry does. The ranking of college education by industry might send the wrong signal 
to academia. One must remember that the formal education for this industry is only 
twenty years in the making and that many of the respondents probably never had 
formalized training at the college level. The other competencies rank almost equally 
between the two groups.
The demographic information that was collected from industry proved to 
positively enhance the study by offering 6 major categories o f planners, offering 
responses from all facets across the industry.
The demographic information that was collected from educator proved to enhance 
the study by offering 3 major categories of educators, with the majority coming from 
Baccalaureate and Graduate degree educators.
The educational backgrounds on all of the educator respondents showed all had 
undergraduate degrees and half of those had graduate/doctoral degrees. Industry’s 
educational background was not as advanced however, it was more varied. Many had 
some form of post-secondary education and almost all o f them had continuing education 
courses offered through professional associations within the industry. This could be the 
beginning of some insight as to how much importance industry places on a formal 
education.
The last of the qualitative questions targeted at industry showed that when asked 
about employee selection and their educational background, 75 percent would choose the 
individual with specific meeting planning education. Attached to these answers was an
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overwhelming concern as to whether or not the work experience was equal between the 
two individuals given in the hypothetical situation. The "yes” answers would be directly 
related given everything equal, otherwise the selection could not be based on that alone. 
This indicates that although education is important, the work experience is just as 
important to industry.
Comparison o f Findings to Previous Studies bv Walk. Chon and Feiertag 
Walk’s study provided the first insight into what industry needed. Importance 
was placed on communication skills, writing skills, travel/on-site skills and accounting 
and marketing skills. Chon & Feiertag revisited Walk’s study and once again surveyed 
industry on their needs. They found the emphasis should be placed on budgeting, 
negotiating, program development, hotel communications and site selection. A unique 
result of this study showed that the educator respondents placed importance on three of 
the five most important competencies that Chon and Feiertag recommended.
Recommendations
In most exploratory studies there are no hypotheses, in fact, exploratory smdies 
may lead to hypotheses. However, if we were to suggest a hypothesis for such a study, 
we could have hypothesized the following:
1. Higher education is being responsive to the needs of industry 
This study suggests academia is being fully responsive to industry’s needs in the 
competencies required of entry level meeting planners. Further research could revisit this
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study in a few years to see if one; what, if any new competencies are needed by industry 
and two; if academia is still responsive to industry's needs. From this, curricula 
enhancements can then be suggested to programs supplying the future convention and 
meeting planners to industry.
R eproduced with perm ission of the copyright owner. Further reproduction prohibited without perm ission.
A P P E N D IX  A
IN D U S T R Y  SU R V E Y
MEETING PLANNING COMPETENCIES & SKILLS SURVEY
Your responses will help to better identify the competencies and skills needed for the meeting 
planners of today and the future. All responses will be kept confidential.
1. Please identify yourself using one of the categories. (Please check only one box.)
□ corporate meeting planner
□ association meeting planner
□ meeting supplier - hotel
□ meeting supplier - DMC
□ meeting supplier - Independent
□ other;_______________
2. For each skill and competency listed, please indicate the importance of each for an 
ENTRY LEVEL meeting planner. The higher the number, the more importance you place 
on that skill or competency. Please circle only one.
( I=Important; SI=Som ew hat Important; UN=Undecided; SU =Som ew hat Unimportant: Lr=Unimportant: MO=No O pinion)
EDUCATION
U SU UN SI I NO
High school graduate 1 2 3 4 5 6
Associate degree 1 2 3 4 5 6
College graduate I 2 3 4 5 6
Any meeting planning training 1 2 3 4 5 6
Certificate in meeting planning 
HUMAN RELATIONS
1 2 3 4 5 6
Problem solving I 2 3 4 5 6
Decision making 1 2 3 4 5 6
Personal organization 1 2 3 4 5 6
Time management 1 2 3 4 5 6
Short range / operational planning 1 2 3 4 5 6
Long range / strategic planning 1 2 3 4 5 6
Detail oriented 1 2 3 4 5 6
Communications - Internal 1 2 3 4 5 6
Communications - External 1 2 3 4 5 6
Presentation / public speaking 1 2 3 4 5 6
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u SU UN SI I NO
Leadership 1 2 3 4 5 6
Team player I 2 4 4 5 6
Delegation 1 2 3 4 5 6
Professional demeanor 1 2 3 4 5 6
Professional appearance I 2 3 4 5 6
Writing skills (business letters, contracts) 1 2 3 4 5 6
Stress management 1 2 3 4 5 6
Employee selection 1 2 3 4 5 6
Employee development I 2 3 4 5 6
Cultural awareness 1 2 3 4 5 6
Literacy in foreign languages 1 2 3 4 5 6
FINANCIAL MANAGEMENT
Budget (establishing) I 2 3 4 5 6
Budget (management) 1 2 3 4 5 6
Financial reconciliation 1 2 3 4 5 6
MEETING PLANNING SKILLS
Site selection 1 2 3 4 5 6
Program development (Obtecava. eduanan. iiK xm ivc. spoken) 1 2 3 4 5 6
Negotiating 1 2 3 4 5 6
XrSVCi 3TT3ngCni6ntS («rlinc, trmm. bin. or. cniue lines. DMC. CVB/CVA) I 2 3 4 5 6
Reservations and housing 1 2 3 4 5 6
Exhibits / trade show arrangements 1 2 3 4 5 6
Audio-visual arrangements 1 2 3 4 5 6
Entertainment / special event arrangements 1 2 3 4 5 6
Food and beverage planning ( b o t h  o M i e  & a £ t ^ i e )  1 2 3 4 5 6
Registration procedures 1 2 3 4 5 6
Marketing and promotion (sales, press releases, matket analysis) 1 2 3 4 5 6
Public relations (media) 1 2 3 4 5 6
TECHNOLOGY SKILLS
Software - word processing 1 2 3 4 5 6
Software - spreadsheets 1 2 3 4 5 6
Software - registration I 2 3 4 5 6
Software - meeting planning 1 2 3 4 5 6
Internet - email 1 2 3 4 5 6
Internet - World Wide Web 1 2 3 4 5 6
Hardware 1 2 3 4 5 6
Video / satellite conferencing 1 2 3 4 5 6
R eproduced  with perm ission o f the copyright owner. Further reproduction prohibited without perm ission.
171
3. What do you feel are the five (5) most important skills/competencies, taken fi-om question 
#2, needed in meeting planning? Please rank them according to priority.
1 .____________________________________ Highest Priority
2 .____________________________________ Second Highest Priority
3 .____________________________________ Third Highest Priority
4 .___________________________________  Fourth Highest Priority
5 .____________________________________ Fifth Highest Priority
4. Are there any other skills or competencies not listed in question #2 that are important for 
a meeting planner to possess?
5. Would you employ an entry level individual who has been educated with specific
meeting planning courses over an individual that has not been? □ Yes □ No
\^Tiy?__________________________________________________________________________________
6. What is your personal education/training background?.
If you are interested in receiving the results fi*om this study, please check the following box. O
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A PPE N D IX  B
E D U C A T O R  SU R V E Y
MEETING PLANNING COMPETENCIES & SKILLS SURVEY
Your responses will help to better identify what competencies and skills educators place the most 
importance on in the classroom for the meeting planners of today and the future. All responses 
will be kept confidential.
1. Please identify yourself using one of the categories. (Please check only one box.)
□ Dean, Director or Program Head
□ Associate Degree, Diploma, Certificate Educator
□ Baccalaureate/Graduate Degree Educator
□ Other:_______________
2. For each skill and competency listed, please indicate the importance of each for educating 
a future ENTRY LEVEL meeting plarmer. The higher the number, the more importance 
you place on that skill or competency. Please circle only one.
(I=lm portant; SI=Som ewhat Im portant; UN=Undecided; SU=Somewhal Unimportant; U=Uniniportant; NO=No Opinion)
U SU UN SI I N
EDUCATION
High school graduate I 2 3 4 5 6
Associate degree 1 2 3 4 5 6
College graduate 1 2 3 4 5 6
Any meeting planning training 1 2 3 4 5 6
Certificate in meeting planning 
HUMAN RELATIONS
1 2 3 4 5 6
Problem solving I 2 3 4 5 6
Decision making 1 2 3 4 5 6
Personal organization 1 2 3 4 5 6
Time management 1 2 3 4 5 6
Short range / operational planning 1 2 3 4 5 6
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u SU UN SI I NO
Long range / strategic planning 1 2 3 4 5 6
Detail oriented 1 2 3 4 5 6
Communications - Internal 1 2 3 4 5 6
Communications - External 1 2 3 4 5 6
Presentation / public speaking 1 2 3 4 5 6
Leadership 1 2 3 4 5 6
Team player 1 2 4 4 5 6
Delegation 1 2 3 4 5 6
Professional demeanor 1 2 3 4 5 6
Professional appearance 1 2 3 4 5 6
Writing skills (business letters, contracts) 1 2 3 4 5 6
Stress management 1 2 3 4 5 6
Employee selection 1 2 3 4 5 6
Employee development I 2 3 4 5 6
Cultural awareness 1 2 3 4 5 6
Literacy in foreign languages 1 2 3 4 5 6
FINANCIAL M A N A G EM EN T
Budget (establishing) 1 2 3 4 5 6
Budget (management) 1 2 3 4 5 6
Financial reconciliation 1 2 3 4 5 6
MEETING PLANNING SKILLS
Site selection 1 2 3 4 5 6
Program development (objectives, educatiofi. incamve. speakeni I 2 3 4 5 6
Negotiating 1 2 3 4 5 6
Travel arrangements iwune. o«m. b*. «. omK imo. owe. 1 2 3 4 5 6
Reservations and housing 1 2 3 4 5 6
Exhibits / trade show arrangements 1 2 3 4 5 6
Audio-visual arrangements 1 2 3 4 5 6
Entertainment / special event arrangements 1 2 3 4 5 6
Food and beverage planning (both on-site & off-sitc)l 2 3 4 5 6
Registration procedures I 2 3 4 5 6
Marketing and promotion (idci.p»Kioci.<>ria—ire» 1 2 3 4 5 6
Public relations (media) 1 2 3 4 5 6
TECHNOLOGY SKILLS
Software - word processing 1 2 3 4 5 6
Software - spreadsheets 1 2 3 4 5 6
Software - registration 1 2 3 4 5 6
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U SU UN SI I NO
Software - meeting planning 1 2 3 4 5 6
Internet - email 1 2 3 4 5 6
Internet - World Wide Web 1 2 3 4 5 6
Hardware 1 2 3 4 5 6
Video / satellite conferencing 1 2 3 4 5 6
What do you feel are the five (5) most important skills/competencies, taken from question 
#2, needed in meeting planning? Please rank them according to priority.
1 .____________________________________  Highest Priority
2 .____________________________________  Second Highest Priority
3 .____________________________________  Third Highest Priority
4 .____________________________________  Fourth Highest Priority
5 .____________________________________ Fifth Highest Priority
4. Are there any other skills or competencies not listed in question #2 that are important for 
a meeting planner to possess?
What is your personal education/training background?.
If you are interested in receiving the results from this study, please check the following box. O
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APPENDIX C 
PROTOCOL APPROVAL
TTNTV
DATE: February 2, 1990
TO : Bech Appelbaum
M/S 6021 (HTLM)
FROM: ,Îr!^William E. Schulze. Director
fice of Sponsored Programs (X1357!
RE: Status of Human Subject Protocol Entitled:
"Identifying the Competencies and Skills in 
Meeting Planning"
OSP #604SC298-I56e
The protocol for the project referenced above has been 
reviewed by the Office of Sponsored Programs and it has been 
determined that it meets the criteria for exemption from 
full review by the UNLV human subjects Institutional Review 
Board. This protocol is approved for a period of one year 
from the date of this notification and work on the project 
may proceed.
Should the use of human subjects described in this protocol 
continue beyond a year from the dace of this notification.
It will be necessary to request an extension.
If you have any questions regarding this information, please 
contact Marsha Green in the Office of Sponsored Programs at 
395-1357.
C C : G. Goll (HTLM-6021) 
OSP File
Office of Soonsorea Programs 
4505 Maryiana Parkway • Box 451037 • Las Vegas. Nevaoa 89154-1037 
(7021 895-1357 « FAX (7021 895-4242
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APPENDIX D 
INDUSTRY EMAIL
Subject: Industry Research
Dear [Name],
I am conducting a study in order to identify the competencies and skills needed by 
meeting planners in today’s market.
I would appreciate the opportunity to mail you a survey that should provide the data 
needed to identify these skills. This survey is part of my thesis in fulfillment of a Masters degree 
at the University of Nevada, Las Vegas. Incidently, I am a member of the Greater New York 
Chapter o f Meeting professionals International.
Your participation is greatly desired. If you do not wish to participate, please email me 
immediately otherwise, I will be mailing out the survey to you with in the next couple of days. 
Thank you for your time.
Sincerely,
Beth Appelbaum 
appeiba@nevada.edu
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A P P E N D IX  E
IN D U S T R Y  S U R V E Y  L E T T E R
RFTW R APPFT RArriVf
2180 East W arm Springs, #1167, Las Vegas, Nevada 89119 
Voice: (702) 896-4918 Fax: (702) 896-4913 email: appelbaf@nevada.edu
[DATE]
[NAME], [MPI PRESIDENT]
[ADDRESS]
[CITY.STATE. ZIP]
Dear [NAME]:
Enclosed is the survey referred to in my email on January 30, 1998. It is intended to identify the 
competencies and skills needed by entry level meeting planners. The objective of the study is to 
determine whether there are gaps in the meeting planning field between what industry desires and what 
hospitality education is providing. From these findings, perhaps some recommendations for curriculum 
enhancements may be developed.
Your participation in this research is important. As president of the MPI [INSERT CHAPTER 
NAME], your ideas and knowledge base are invaluable to not only industry but to academia as well. 
Since there are only 58 chapters of MPI, it is important that you return the completed survey so that the 
results are representative of all MPI chapters.
I estimate it will take you approximately 10-15 minutes to complete the survey. Your responses 
will be kept completely confidential. The survey has an identification number for mailing purposes only. 
This is so that your name can be checked off of the mailing list when your survey is returned. Your 
name will never be placed on the survey. Please feel free to comment on any areas of the survey, and 
return the survey in the stamped, self addressed, enclosed envelope. If you prefer, you may fax your 
survey to (702) 896-4913. In any event, please reply by February 20, 1998. With your input, we can 
only enhance the caliber of education in our industry.
You are an important component of this process and I thank you in advance for your responses. 
Enclosed is a small donation to [CHAPTER PHILANTHROPY], as a token of appreciation for your time 
in completing this survey.
This survey is administered in conjunction with the William F. Harrah College of Hotel 
Administration at the University of Nevada, Las Vegas. Should you have any questions about this study, 
you can contact me at (702) 896-4918. If you would like additional information regarding your rights as 
a respondent, please contact the Office of Sponsored Programs at (702) 895-1357.
Sincerely,
Beth R. Appelbaum
Enclosures: Survey/ Return Envelope
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A P P E N D IX  F
E D U C A T O R  S U R V E Y  L E T T E R
B ETH  R. A PPELB A U M
2180 East Warm Springs, #1167, Las Vegas. Nevada 89119 
Voice: (702) 896-4918 Fax: (702) 896-4913 email: appelba@nevada.edu
February 5, 1998
PROFESSOR ROBERT O’HALLORAN
SCHOOL OF HOTEL, RESTAURANT & TOURISM MNMGT.
UNIVERSITY OF DENVER 
DENVER, CO 80208
Dear Professor O’Halloran:
Enclosed is a survey that is intended to identify the competencies and skills being taught by hospitality 
educators in the convention and meeting planning courses. The objective of the study is to determine whether there 
are gaps in the meeting planning field between what industry desires and what hospitality education is providing. 
From these findings, perhaps some recommendations for curriculum enhancements may be developed.
Your participation in this research is important. As an educator in this field, your ideas and knowledge 
base are invaluable to not only academia but to industry as well.
1 estimate it will take you approximately 10-15 minutes to complete the survey. Your responses will be 
kept completely confidential. The survey has an identification number for mailing purposes only. This is so that 
your name can be checked off of the mailing list when your survey is returned. Your name will never be placed on 
the survey. Please feel free to comment on any areas o f the survey, and return the survey in the stamped, self 
addressed, enclosed envelope, if you prefer, you may fax yoim survey to (702) 896-4913. In any event, please 
reply by February 20, 1998. With your input, we can only enhance the caliber of education in our industry and 
close the gap. if any, in providing educated convention and meeting planners.
You are an important component of this process and I thank you in advance for your responses.
This survey is administered in conjimction with the William F. Harrah College of Hotel Administration at 
the University o f Nevada, Las Vegas. Should you have any questions about this study, you can contact me at (702) 
896-4918. If you would like additional information regarding your rights as a respondent, please contact the Office 
of Sponsored Programs at (702) 895-1357.
Sincerely,
Beth R. Appelbaum
Enclosures: Survey/Return Envelope
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A P P E N D IX  G
SCHEFFE POST-HOC TESTS FOR INDUSTRY
Table I
Scheffe - Post Hoc Test for Category of Meeting Planner and Site Selection
Dependent
Variable
(I)
categoryid
(J)
categoryid
Mean
Differenc
e(I-J)
Std.
Error Sig.
95% Confidence Interval
Lower
Bound
Upper
Bound
Site corppian assocplan -.2000 .528 .997 -1.9430 1.5430
Selection mshotel .1333 .403 .998 -1.1979 1.4646
msi 5.000E-02 .485 1.000 -1.5510 1.6510
other 1.4364* .390 .970 .1491 2.7236
assocplan corppian .2000 .528 .997 -1.5430 1.9430
mshotel .3333 .482 .974 -1.2578 1.9244
msi .2500 .552 .995 -1.5728 2.0728
other 1.6364* .471 .035 8.184E-02 3.1909
mshotel corppian -.1333 .403 .998 -1.4646 1.1979
assocplan -.3333 .482 .974 -1.9244 1.2578
msi -8.33E-02 .434 1.000 -1.5175 1.3509
other IJ030* .325 .011 .2303 2.3758
other corppian -1.4364* .390 .023 -2.7236 -.1491
assocplan -1.6364* .471 .035 -3.1909 -8.18E-02
mshotel -1J030* .325 .011 -2.3758 -.2303
msi -1.3864 .422 .052 -2.7799 7.148E-03
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Table la
Scheffe - Post Hoc Test for Category of Meeting Planner and Negotiating
Dependent
Variable
(I)
categoryid
(J)
categoryid
Mean
Difference
(I-D
Std.
Error Sig.
95% Confidence 
Interval
Lower
Bound
Upper
Bound
Negotiating mshotel corppian .6889 .588 .820 -1.1530 2.5308
assocplan -.1111 .666 1.000 -2.3126 2.0904
msi .6389 .601 .887 -1.3455 2.6233
other 1.5253* .449 .042 4.101E- 3.0095
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APPENDIX H 
SCHEFFE POST-HOC TESTS FOR EDUCATORS
Table 1
Scheffe - Post Hoc Test for Category of Educator and Delegation
Dependent
Variable
(I)
categoryid
(J)
categoryid
Mean
Difference
(I-J)
Std.
Error Sig.
Delegation Dean, Director or 
Program Head
Baccalaureate/ 
Graduate degree 
educator
-1.6250* .509 .025
Other -1.0833 .635 .272
Baccalaureate/Graduate 
degree educator
Dean, Director or 
Program Head
1.6250* .509 .025
Other .5417 .563 .640
Table la
Scheffe - Post Hoc Test for Category of Educator and Food & Beverage Planning
Dependent
Variable
(I)
categoryid
(J)
categoryid
Mean
Difference
(I-J)
Std.
Error Sig.
Food &
Beverage
Planing
Baccalaureate/Graduate 
degree educator
Dean, Director or 
Program Head
.5000* .177 .047
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A P P E N D IX  I
QUESTION 5 - EDUCATORS
*What is your personal education/training background?'^
COMMENT
Ph.D. in Voc education, MS Hospitality. BS Home Ec Ed
Hotel Sales Exec - 18 years. Meeting profession 15 years, sitting for CMP exam on 
6/20/98, CHME, CHSP& CTP
Ph.D., teach convention/meeting course
BS, MPA, Ed.D.. Director of Conference Services, Director o f Campus Ledter
Jurist Doctorate, executive Director of association, prior conference planner
BA - Hotel. Master/Ph.D. - Higher Ed, 20+ years in hotels/meeting planning
BS - Business Administration at UC Berkeley, MBA-GGU - Hospitality Administration. 
12 years working as F.O.M. at a large convention hotel. 1 worked with the meeting 
planners bringing groups to the hotel.
MS, Event planning for 10 years
BA - Journalism, MBA, Ph.D.. V.P. Convention Development - Charlotte CVB, 12 yr. 
hotel experience
MS - Hotel Management, experience in hotel operations
Ph.D., 25 years as an event manager
MBA, MS Ed; teach meeting management
MBA
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A P P E N D IX  J
QUESTION 5 - INDUSTRY
Would you employ an entry level individual who has been educated with specific meeting 
planning courses over an individual that has not been?”
YES NO COMMENT
X Prefer someone who is already familiar with the lingo and concepts 
involved in meeting planning who has an awareness of the amount of hard 
work and time required to do the job. There are too many people out their 
who planned their wedding and now they think they can plan meetings & 
events. Only those actually in the business know its not just one fun party 
after another.
X NO COMMENTS
X If the untrained person had more personnel skills than the educated one, 
they would be more valuable to me.
X They already have an interest/passion in the field of meeting management 
and understand the industry better than someone who hasn’t been educated 
in these type of courses or college programs.
X Depends on the individual and ability to adjust to our environment. 
Sometimes prefer someone with no experience because they have not 
developed habits that might not work in our place of business.
X It provides at least a basic background of the industry.
X All other qualities being equal, yes, because the education process should 
assist the employee with identifying and processes of the daily 
requirements.
X All things being equal, 1 would rather have an employee that had some 
training in the field. Also it shows initiative which helps in decision 
making and problem solving.
X Training that’s available varies so widely and tends to be strictly classroom 
driven.
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YES NO COMMENT
X Less to teach.
X They have a better idea of what is expected of the position and require less 
training.
X Because at least he/she has some exposure to the industry and a grasp of 
some of the tasks associated with meeting planning.
X The way the question is stated, 1 am a little confused. 1 would hire a person 
with experience over a person with education. But, if the person is totally 
entry level with no experience, 1 would have to hire the person who at least 
has some meeting planning classes.
X NO COMMENTS
X Those skills give that person an inherant advantage and appreciation over 
others.
X They’ll have an understanding of what the industry is about, what the basic 
planning functions are; also, they’ll have proven a certain commitment.
X Less learing time for meeting lingo - ie., how to read a BEO, etc.
X Because 1 don’t have time to train someone from scratch.
X They would have the advantage o f being familiar with the industry; 
obviosuly any training is a plus.
Depends on background of other individual
X Because it will assist in their knowledge of basic language & industry 
specific terminology.
X Any knowledge is helpful.
X NO COMMENTS
X Unless the other person had actual experience
X Our policy is to hire within based on their work experience and personality.
X Obviously they can leam anything. 1 love people willing to leam.
X They must have the necessary knowledge & skills even when they are 
starting out.
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YES NO COMMENT
X Almost all skills required are teachable. What is not is someone's natural 
talents for communication, people management and problem solving. 
While someone who has taken courses in planning may have both 
knowledge they may not have personal strengths that will take them to the 
top.
X Their training would need to include a practicum before 1 would consider 
them. Experience is more valuable than pure education.
X A basic knowledge of the profession will cause the employee to make a 
difference more quickly.
X They would already be aware of many of the administrative processes used 
in planning meetings.
It would depend entirely on the two individuals involved. 1 have seen 
individuals who have taken meeting planning courses but, have no common 
sense and no view of the “big picture.” Then. 1 have seen completely 
untrained individuals with the skills that will make them successful.
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A P P E N D IX  K
QUESTION 6 - INDUSTRY
What is your personal education/training background?
COMMENT
Degree in Business Administration/Marketing. When I started there was no fonnal 
training in hotel sales or meeting planning. Learned by doing it.
Associates degree in Hotel/Restaurant management, 13 years in hotel, ie; front desk, 
reservations, sales & catering.
Primary education degree, CMP
Business degree, banking/insurance, CMP
1 have a college degree and 14 years in the hospitality industry in various aspects of the 
business. 1 have been through the different hotel franchise training courses, seminars and 
am pursuing my CMP.
BA - Marketing, CMP, CAE, 12 years in industry
College education - BS, CMP, independent management courses
BS - Communications, years of MPI educational courses, 12 years of work experience
College, CMP and 18 years exposure to MPI, ASAE, PCMA, etc.
College, CMP, 10 years of industry experience
College graduate, CMP
Master of Arts, master of Public Health, CMP, technical advisor to CSUS, Holder and 
Instructor in Meeting Planning certificate program, workshop speaker at MPI PEC & WEC
No formal education, 15 years of experience, self study, involvement in MPI, conference 
educational sessions, networking with peers.
University graduate - BA, CMP, CIMP
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Hospitality degree from Penn State, industry certification thru the AWMA; education on 
going via MPI.
College grad, multi-lingual, CMP
High school, college - 3 courses, CMP, member of MPI
BS in Business Management, participate in continuing education programs, CMP
2 years at Ohio State Univ., no education related to the industry. Started as a secretary 
with a hotel sales dept, moved to a coordinator then to a slaes manager. Of course 1 get 
constant education thru MPI and by attending other sales related seminars, etc.
College graduate in education, hand on training in the industry
College graduate, 15 years in hospitality industry, CMP
Associate degree -HRl, seminars, reading, self motivation
NO COMMENTS
Journalism degree, 15 years experience in hotel sales
Grade 12 - licensed real estate agent for 3 years.
College grad, hotel work experience for 7 years
Courses through MPI, PCMA, CMP, experience
2 years University - Business major, association management - 10 years, meeting planning 
15 years, independent planner -1 year. MPI Board member - 4.5 years. Chapter president - 
2.5 years
Degree in Arts, Business Administration - public relations, marketing, personnel, human 
resources development.
BA - Political Science & History, Master of public Administration, MPI Institutes 1 & 11
Psychology/business Administration degree nearly completed, 14 years - association 
planner, 13 years - souvenir & gift industry
2 years college; on the job training, 5 year member of MPI, seminars/workshops
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